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Founded in 2019, the Marketing Research and Insight
Excellence Awards honor outstanding individual and team
achievements, along with exceptional projects, MR tools and
innovations.

Powered by Quirk’s Media — the industry’s most respected
provider of content, events and resources for marketing
researchers — the awards shine a much-deserved spotlight on
the researchers, suppliers and products and services that are
adding value and impact to marketing research.

2025 winners will be announced during the Quirk’s Event
Global, a virtual event taking place November 18-19.



o / The Marketing Research and Insight
2025 Categories i XCELLENCE

powered by

Corporate/end-client-only category Supplier-side-only categories
Best Client-Side Team Best Place to Work
MR Supplier of the Year (revenue = $5M)
Project and collaborative MR Supplier of the Year (revenue < $5M)
B2B Research Project
Best New Product/Service Innovation Individual (client- and supplier-side)
Client/Supplier Collaboration Courageous Leader
Global Marketing Research Project Outstanding Executive
Groundbreaking Research Project Outstanding Young Researcher
Health Care/Pharmaceutical Research Project Researcher of the Year
Nonprofit/Social Enterprise Project Quirk’s Lifetime Achievement*

Qualitative Research Impact
Technology Impact

*Nominations and winner for Quirk’s Lifetime Achievement award are selected by Quirk’s staff.

Interested in becoming a sponsor? E-mail awards@quirksawards.com.
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2025 DATES FEES TO NOMINATE

March 26: Portal open and early entry period begins Corporate/end-client only category:

April 30: Early entry pricing ends 11:59 p.m. ET - Early-bird entry fee (March 26 — April 30): $0
May 1 — June 4: Standard entry pricing period . Standard entry fee (May 1 — June 4): $0
June 5: Late entry pricing period begins - Late entry fee (June 5 — June 16): $149
June 16: Nomination portal closes at 11:59 p.m. ET

August 2025: Finalists announced Supplier/individual, project and collaboration
November 2025: Virtual Awards Celebration categories:

. Early-bird entry fee (March 26 — April 30): $79
. Standard entry fee (May 1 — June 4): $149
. Late entry fee (June 5 — June 16): $229

(winners announced)

All materials must be submitted via the online Nomination Portal. The awards are open to researchers worldwide. To ensure
the awards are as inclusive and global as possible, the 2025 awards celebration will again be held virtually.
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WHO IS JUDGING THE AWARDS?

To avoid a popularity contest or the issuing of awards that are not based on merit, the awards
will be judged by Quirk’s editorial staff, end-client and/or supplier-side researchers. Learn
more at https://www.quirksawards.com/judges.

WHO CAN NOMINATE?

You can nominate yourself, your co-worker(s), your company or your clients so long as they

meet the judging criteria for the category.
If you are submitting more than one nomination, please create a new registration for each

nomination. This is the only way to ensure you receive all applicable pricing discounts.

FILE SIZES

Supporting materials:
« PDFs and PPTs must be 10 pages or less in length.
« Video and audio files must be 5 minutes or less in length.

For more information, please visit www.quirksawards.com/faq.
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Judging criteria:

. Strategic value — provide long-term benefits to the company.

. Demonstrated effectiveness — worked as a team to achieve a goal; overcome a
challenge presented to the organization; and/or improve the integration of
marketing research throughout the company.

« Meet and anticipate internal needs, supporting the company’s overall mission
and/or vision.

« Promote diversity and inclusion — sponsors or actively promotes programs,
projects, education or initiatives in the area of diversity, equity and inclusion.

Submission materials:
Required:
« One 500-word (max) statement outlining why the team should win.
. One 250-word (max) recommendation/testimonial from an internal stakeholder.
« One 150-word (max) summary describing the nomination (this summary may be
published).

Optional (but encouraged):
« A case study and/or other supporting materials (maximum three file uploads).
. Up to two additional 250-word recommendations/testimonials.

Best Client-

Side Team

A client-side marketing
research and insight team
making outstanding
contributions to the success
of their company.

Researchers consistently
execute high-quality
research and elevate the
role of research.
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Judging criteria:
« Did the team demonstrate more than standard best practice and use a new/innovative approach
to achieving the objective(s)?
« How effectively was the research project executed and implemented?
« Were the research methods and tools employed tailored to this project?
« Did the team ensure that the research project not only solved the current business problem but
also had the potential to influence longer-term or wider business objectives?

Submission materials:
Required:

« One 250-word (max) high-level overview of the nomination, detailing why it should be chosen.
« One 500-word (max) detailed research project synopsis.
« Text response to the following questions:

o Did the team demonstrate more than standard best practice and use a new/innovative
approach to achieving the objective(s)? (150 words or less)

o How effectively was the research project executed and implemented? (150 words or less)

o Were the research methods and tools employed tailored to this project? (150 words or less)

o Did the team ensure that the research project not only solved the current business problem
but also had the potential to influence longer-term or wider business objectives? (150 words
or less)

« One 250-word (max) recommendation/testimonial.
« One 150-word (max) summary describing the nomination (this summary may be published).

Optional (but encouraged):

« Supporting materials (maximum three file uploads).
« Up to two additional 250-word (max - each) recommendations/testimonials.

B2B Research

Project

This award acknowledges the
effectiveness, creativity and
iInnovation in business-to-
business marketing research.

Project must have been
launched or active on or after
Jan. 1, 2022.




Judging criteria:

Nominations will be judged on the product or service’s ability to solve a specific
problem.

All submissions must be real-world solutions launched on or after January 1, 2024,

and available for use today (projects, tools or services in beta testing will not be
considered).

Submission materials:
Required:
« One 500-word (max) statement outlining the product/service and detailing why
the nomination should be chosen.
« Two 250-word (max - each) recommendations/testimonials.
« One case study example (PDF file upload).
. One 150-word (max) summary describing the nomination (may be published).

Optional (but encouraged):

« Supporting materials (maximum three file uploads).
« Demo video link (URL).

Best New

Product/Service

Innovation

A research product, tool or
service making an impact
on the marketing research
iIndustry.




Judging criteria:
« Demonstrating outstanding teamwork.
« Producing high-quality, useful data that solves a business need or
o problem.
« Taking advantage of individual skill sets to serve group goals.
« Creatively employing a range of tools and methods.
. Effectively communicating research findings to critical stakeholders.

Submission materials:
Required:
« One 250-word (max) high-level overview of the collaboration, detailing why the
nomination should be chosen.
« One 500-word (max) detailed project synopsis of the teams’ work (completed or
ongoing marketing research).
« One 250-word (max) recommendation/testimonial.
« One 150-word (max) summary describing the nomination (may be published).

Optional (but encouraged):
« Supporting materials (maximum three file uploads).
« Up to two additional 250-word (max - each) recommendations/testimonials.

Client/Supplier

Collaboration

This award acknowledges a
team of clients and vendors
that worked together on at
least one project and
maintain an ongoing
relationship centered
around using research to
solve strategic problems.




Judging criteria:
« Did the team demonstrate more than standard best practice and use a new/innovative approach
to achieving the objective(s)?
« How effectively was the research project executed and implemented?
« Were the research methods and tools employed tailored to this project?
« Did the team ensure that the research project not only solved the current business problem but
also had the potential to influence longer-term or wider business objectives?

Submission materials:
Required:

« One 250-word (max) high-level overview of the nomination, detailing why it should be chosen.
« One 500-word (max) detailed research project synopsis.
« Text response to the following questions:

o Did the team demonstrate more than standard best practice and use a new/innovative
approach to achieving the objective(s)? (150 words or less)

o How effectively was the research project executed and implemented? (150 words or less)

o Were the research methods and tools employed tailored to this project? (150 words or less)

o Did the team ensure that the research project not only solved the current business problem
but also had the potential to influence longer-term or wider business objectives? (150 words
or less)

« One 250-word (max) recommendation/testimonial.
« One 150-word (max) summary describing the nomination (this summary may be published).

Optional (but encouraged):

« Supporting materials (maximum three file uploads).
« Up to two additional 250-word (max - each) recommendations/testimonials.

Global
Marketing

Research Project

This award acknowledges the
effectiveness, creativity and
iInnovation in a multicountry
marketing research project.

Project must have been
launched or active on or after
Jan. 1, 2022.




Judging criteria:
« Did the team demonstrate more than standard best practice and use a new/innovative approach
to achieving the objective(s)?
« How effectively was the research project executed and implemented?
« Were the research methods and tools employed tailored to this project?
« Did the team ensure that the research project not only solved the current business problem but
also had the potential to influence longer-term or wider business objectives?

Groundbreaking

Research Project

Submission materials:

Required:
. One 250-word (max) high-level overview of the nomination, detailing why it should be chosen. This award acknowledges the
- One 500-word (max) detailed research project synopsis. effectiveness, creativity and

« Text response to the following questions:
o Did the team demonstrate more than standard best practice and use a new/innovative
approach to achieving the objective(s)? (150 words or less)

iInnovation in a marketing
research project that took a

» How effectively was the research project executed and implemented? (150 words or less) new or innovative approach.
o Were the research methods and tools employed tailored to this project? (150 words or less)
o Did the team ensure that the research project not only solved the current business problem Project must have been
but also had the potential to influence longer-term or wider business objectives? (150 words :
or less) launched or active on or after
. One 250-word (max) recommendation/testimonial. Jan. 1, 2022.

« One 150-word (max) summary describing the nomination (this summary may be published).

Optional (but encouraged):

« Supporting materials (maximum three file uploads).
« Up to two additional 250-word (max - each) recommendations/testimonials.




Judging criteria:
« Did the team demonstrate more than standard best practice and use a new/innovative approach
to achieving the objective(s)?
« How effectively was the research project executed and implemented?
« Were the research methods and tools employed tailored to this project?
« Did the team ensure that the research project not only solved the current business problem but
also had the potential to influence longer-term or wider business objectives?

Submission materials:
Required:

« One 250-word (max) high-level overview of the nomination, detailing why it should be chosen.
« One 500-word (max) detailed research project synopsis.
« Text response to the following questions:

o Did the team demonstrate more than standard best practice and use a new/innovative
approach to achieving the objective(s)? (150 words or less)

o How effectively was the research project executed and implemented? (150 words or less)

o Were the research methods and tools employed tailored to this project? (150 words or less)

o Did the team ensure that the research project not only solved the current business problem
but also had the potential to influence longer-term or wider business objectives? (150 words
or less)

« One 250-word (max) recommendation/testimonial.
« One 150-word (max) summary describing the nomination (this summary may be published).

Optional (but encouraged):

« Supporting materials (maximum three file uploads).
« Up to two additional 250-word (max - each) recommendations/testimonials.

Health Care/

Pharmaceutical

Research Project

This award acknowledges a
marketing research-related
health care or pharma
research project that took an
Innovative approach,
demonstrated more than
standard best practices and
ensured the research had the
potential to influence long-term
or wider business objectives.

Project must have been
launched or active on or after
Jan. 1, 2022. (5




Judging criteria:
« Did the team demonstrate more than standard best practice and use a new/innovative approach - /
to achieving the objective(s)? NonPrOflt
« How effectively was the research project executed and implemented? .
. Were the research methods and tools employed tailored to this project? SOC]_a]_
« Did the team ensure that the research project not only solved the current business problem but
also had the potential to influence longer-term or wider business objectives?

Enterprise

Submission materials:
Required:

« One 250-word (max) high-level overview of the nomination, detailing why it should be chosen.
« One 500-word (max) detailed research project synopsis.
« Text response to the following questions:

Research Project

A research project (completed

o Did the team demonstrate more than standard best practice and use a new/innovative or Ongomg) that has had a
approach to achieving the objective(s)? (150 words or less) demonstrated impact on a

o How effectively was the research project executed and implemented? (150 words or less) nonprofit organization,

o Were the research methods and tools empl.oyed tailored to this project? (150 W(.)I’dS or less) government project or

o Did the team ensure that the research project not only solved the current business problem : : :
but also had the potential to influence longer-term or wider business objectives? (150 words social/human interest issue.
or less)

« One 250-word (max) recommendation/testimonial. Project must have been

« One 150-word (max) summary describing the nomination (this summary may be published). launched or active on or after

Jan. 1, 2022.
Optional (but encouraged): an

« Supporting materials (maximum three file uploads).
« Up to two additional 250-word (max - each) recommendations/testimonials.




Judging criteria:
. Actively pursues further education and best practices in qualitative research
and/or mixed methodology.
« Proven impact on business objectives.
« Excellent collaboration with internal or external partners.
. Commitment to promoting the impact of qualitative research.

Submission materials:
Required:
« One 250-word (max) high-level overview of the individual or team, detailing why
the nomination should be chosen.
« One 500-word (max) detailed project synopsis of a completed or ongoing
marketing research that is qual-focused.
« One 250-word (max) recommendation/testimonial.
« One 150-word (max) summary describing the nomination (may be published).

Optional (but encouraged):
« Supporting materials (maximum three file uploads).
 Up to two additional 250-word (max - each) recommendations/testimonials.

All entries will also be judged on the execution of at least one research project. The project must prove a focus on qualitative
methods. If the project includes methods that fall into the category of “qualitative research at scale” or “big qual,” or harnesses the use
of generative Al, please describe why these methods were chosen as well as provide a detailed description on why the submitter
believes this to qualify as a qualitative research project.

Open to suppliers, end-clients and supplier/end-client teams. Independent moderators are also eligible.

Qualitative

Research

Impact

This award acknowledges
an individual or research
team that has made an
outstanding contribution to
business objectives using
gualitative research.

*Nominations must prove a
focus on qualitative
methods.




Judging criteria:

Nominations will be judged on the technology’s:
 Innovative qualities.
- Demonstrated performance in a real-world situation.
« Projected long-term benefit.

Submission materials:
Required:
« One 500-word (max) statement outlining why the technology should be chosen
(please include metrics to support claims).
« One 300-word (max) statement outlining the technology’s ability to have a lasting
benefit, focusing on how it can be applied to other situations.

« One 150-word (max) summary describing the nomination (this summary may be
published).

Optional (but encouraged):
« Supporting materials (maximum three file uploads).

Technology

Impact

An innovative technology, or
use of a technology, that
has made an outstanding
contribution to a project or
organization.

The technology must be
available for use on or
before March 1, 2025.




Supplier-Side-

Only Categories

The Marketing Research and Insight
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Judging criteria:

- Maintains a people-first workplace culture, providing competitive compensation
and benefits to all employees.

 Places transparent communication as a top priority.

« Consistently works to improve company culture, placing a focus

« On inclusivity and trust.

« Provides access to career development, mentorship and other resources that
build employees up and ensure their needs are met.

« Promotes diversity and inclusion by sponsoring or actively promoting inclusive
recruitment efforts, programs, projects, education and initiatives.

Submission materials:

Required:
« One 500-word (max) statement outlining why the company should win.
« Three 250-word (max - each) recommendations/testimonials from employees.
« One 150-word (max) summary describing the nomination (may be published).

Optional (but encouraged):
« Supporting materials (maximum three file uploads).

 Up to three 250-word (max — each) recommendations/testimonials from clients.

To qualify, the organization must classify itself as falling within the marketing
research and insights industry.

Best Place to
Work

An MR organization with a
proven track record of
iInvesting time and resources
into the betterment of their
employees — from entry-level
to management.




Judging criteria:

. Significant innovation — technology, value-adding services or improved
Processes.

. Strategic value — providing long-term benefits to clients with strategies in place to
meet future needs.

« Promote diversity and inclusion — sponsors or actively promotes programs,
projects, education or initiatives in the area of diversity and inclusion.

« Excellent collaboration, technical support, customer service and dedication to
clients.

. Quality data collection and research methods.

« Client retention and client list growth.

 Sensitivity to budget and time constraints.

Submission materials:
Required:
. One 500-word (max) statement outlining why the company should win.
« Two 250-word (max - each) recommendations/testimonials.
« One 150-word (max) summary describing the nomination (may be published).

Optional (but encouraged):
« A case study and/or other supporting materials (maximum three file uploads).
« One additional 250-word recommendations/testimonials.

Marketing

Research Supplier

(2024 revenue at or above $5 million)

A marketing research and
insight firm making
outstanding contributions to
the success of brands.




Judging criteria:

. Significant innovation — technology, value-adding services or improved
Processes.

. Strategic value — providing long-term benefits to clients with strategies in place to
meet future needs.

« Promote diversity and inclusion — sponsors or actively promotes programs,
projects, education or initiatives in the area of diversity and inclusion.

« Excellent collaboration, technical support, customer service and dedication to
clients.

. Quality data collection and research methods.

« Client retention and client list growth.

 Sensitivity to budget and time constraints.

Submission materials:
Required:
. One 500-word (max) statement outlining why the company should win.
« Two 250-word (max - each) recommendations/testimonials.
« One 150-word (max) summary describing the nomination (may be published).

Optional (but encouraged):
« A case study and/or other supporting materials (maximum three file uploads).
« One additional 250-word recommendations/testimonials.

Marketing

Research Supplier

(2024 revenue below $5 million)

A marketing research and
insight firm making
outstanding contributions to
the success of brands.
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Judging criteria:
« Promotes and defends research insights both within and outside of their
organization.
 Proven trailblazer, creating a path for other researchers to follow, allowing them
to make an impact using research insights.
« Has challenged the status quo within a brand, industry or company.

Submission materials:
Required:
« One 500-word (max) statement outlining why the individual should win.
« One 250-word (max) recommendation/testimonial.
« One supporting material (file upload).
« One 150-word (max) summary describing the nomination (may be published).

Optional (but encouraged):
« Supporting materials (maximum three additional file uploads).
« Up to two additional 250-word (max - each) recommendations/testimonials.

Courageous

Leader

One researcher who is a
proven risk-taker making a
significant difference in their
organization through
marketing research and
Insight.




Judging criteria:
The individual must hold a C-suite or executive position and have demonstrated
exceptional leadership in driving the strategic vision of the organization, aligning the
company’s goals with long-term success.
- Demonstrated leadership, specifically by creating paths for other researchers to
follow.
« Has participated in and/or impacted a research and insights association, group
or mentorship program.
- Has made a significant, measurable impact on a company, brand or specific
area of research and insights.
« Goes above and beyond to promote the value of research and insights.

Submission materials:
Required:
« One 500-word (max) statement outlining why the individual should win.
« Three 250-word (max - each) recommendations/testimonials.
. Industry resume or CV (file upload).
« One 150-word (max) summary describing the nomination (may be published).

Optional (but encouraged):
« Supporting materials (maximum three additional file uploads).

Outstanding

Executive

One exceptional individual
who currently holds a C-
suite or executive position
within the marketing
research and insights
industry.




Judging criteria:
 Potential as a future leader in marketing research.
« Practical applications of marketing research.
« Dedication to the marketing research and insight industry.

Submission materials:

Required:
« One 500-word (max) statement outlining why the individual should win.
« One 250-word (max) recommendation/testimonial.
« One supporting material (file upload).

« One 150-word (max) summary describing the nomination (may be published).

Optional (but encouraged):
« Supporting materials (maximum three additional file uploads).
« Up to two additional 250-word (max - each) recommendations/testimonials.

Nominees must be 30 years of age or younger on Nov. 19, 2025. Previous winners of the

Marketing Research and Insight Excellence Award — Outstanding Young Researcher category
are not eligible.

Outstanding

Young
Researcher

An individual 30 years of
age or younger who has
made significant
contributions to the
marketing research and
Insight industry.




Judging criteria:
« Actively pursues activities that enhance MR skills (secondary education,
certificates, participation in MR-related organizations).
« Works to communicate MR findings throughout the organization.
« Goes above and beyond to promote the value of MR (internally and externally).
- Has made a significant, measurable impact through an individual/team research
project or other MR-related endeavor.

Submission materials:
Required:
« One 500-word (max) statement outlining why the individual should win.
« One 250-word (max) recommendation/testimonial.
« One supporting material (file upload).
« One 150-word (max) summary describing the nomination (may be published).

Optional (but encouraged):
« Supporting materials (maximum three additional file uploads).
« Up to three 250-word (max - each) additional recommendations/testimonials.

Researcher of

the Year

One supplier- OR client-side
researcher who Is a proven
game-changer for the
marketing research and
Insights industry.




Judging criteria:

« Has developed ideas, tools or approaches that have helped the marketing
research industry move forward.

« Has a proven history of active participation in industry groups, committees or
initiatives that contribute to the advancement of the research profession.

« Has demonstrated their commitment to mentoring and guiding the next
generation of marketing research professionals through writing, speaking and/or
teaching.

« Has actively contributed to improving diversity, equity and inclusion within the
iIndustry, either through advocacy, policy development or initiatives designed to
promote a more inclusive workforce and research practices.

« Has consistently championed high ethical standards within the industry, having
established or maintained industry ethics codes, participated in ethical review
boards or been involved in resolving ethical issues within the field.

Please note: This category is not open for nominations but will be
presented alongside the 2025 Marketing Research and Insight Excellence
Awards. Nominations and winners for Quirk’s Lifetime Achievement award
are submitted, judged and selected by Quirk’s staff.

Quirk's Lifetime

Achievement

This award honors an
individual with 15 or more
years of experience in the
marketing research industry,
who has demonstrated
loyalty and value through
contributions of innovative
ideas, active industry
engagement, mentorship
and efforts to promote DEI.

28




Questions?
Contact awards@quirksawards.com.

Interested in becoming a sponsor?
Visit https://www.quirksawards.com/become-a-sponsor.
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