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Overview
This panel explores the pivotal role of 
human connection in qualitative research.

Discover stories,  humor, and 
practical tips  that showcase 
how deep partnerships can drive 
superior research outcomes.
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Welcome & Introduction 3 minutes

Icebreaker 3 minutes

Closing Remarks 4 minutes

Panel Discussion Segments 15 minutes

The Role of 
Human Connection in 
Qualitative Research 
5 MINUTES

Managing Research 
Partners: The Good, the 
Bad, & the Enlightening
5 MINUTES

Turning Insights into 
Action: The Power of 
the Debrief 
5 MINUTES
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ICEBREAKER



PANEL 
DISCUSSION
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PANEL DISCUSSION

The Role of 
Human Connection 
in Qualitative Research



“TALK TO ME”: UNLOCKING  THE POWER OF HUMAN CONNECTION IN RESEARCH

PANEL DISCUSSION

Managing Research 
Partners: The Good, 
the Bad, & the 
Enlightening
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PANEL DISCUSSION

Turning Insights into 
Action: The Power 
of the Debrief 
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Actionable 
Insights

Finding the 
Right Partner

Building 
Connections
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