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Balancing Speed, Cost, and Quality 
in a Changing Landscape

The Changing Consumer Insights Landscape

In partnership with



Budget constraints and accelerated decision cycles

The Pressure is On for Insights Teams

Pressure to deliver high-quality research faster

Foundational insights efforts are too slow and costly

Challenges Today The Shift

Demand for speed and efficiency is rising

Traditional methods struggle to keep up

Technology is bridging the gap, enabling depth and rigor at speed

CHANGING LANDSCAPE



The Role of Technology in 
Insights Transformation

Enhancing Collaboration

Expanding Capabilities

Delivering Trusted Outputs

All with Greater Speed and Efficiency

TECHNOLOGY AS AN ENABLER



The Effortless All-in-One Consumer Research Platform

A Partnership 
Designed for Impact

Global Management Consulting and Technology Firm

TRANSFORMING INSIGHTS TOGETHER



Welch’s Fruit Snacks (PIM Brands)  
A CASE STUDY



A.I. delivered insights in consumers’ 
native language that led to more specific 
opportunities 

Learnings were more immediate - running 
with ideas before even finished the 
project

Able to bring multi-year pipeline to 
customers in only a few months

Quick Decisions in Record Time



Bias Towards Results

THE PERFECT PARTNERSHIP

AI-powered insights 

enhance, not replace, 

human expertise

BALANCING SPEED & DEPTH

Speed and rigor can 
coexist with the right 
tools

SCALABLE PROCESSES

Future-proofing means 
building repeatable, 
scalable research processes

THE PATH FORWARD



THE PATH FORWARD

Pick Three

Future of 

Research

Good

Cheap Fast

Technology to augment 

processes, saving time, money, 

and adding capabilities

Humans in the equation making 

sense of the insights and guiding 

toward results



Thank You!

Visit Us at Booth 702
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