THE FUTURE OF SNACKING:

How Cheez-It embraced an
Al-accelerated, mobile chat-
based research approach
for Innovation testing
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@ Snacking Activity

Now, if you saw this product at a
store where you typically shop for
salty snacks, would you be...?

v

Good to know! What makes you say
that « ?

Very likely to buy it




Speakers

Jonathan Dore |Reach3 insights Scott Healy | Cheezit
Executive Vice President & Founding Partner Sr. Manager Insights & Analytics
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CHEEZAT
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A VERY CHEEZY HISTORY

THROUGH THE DECADES

The Green & Green Company
brings Cheez-It” into the world
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Rewind to April 2023
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® The New Way

A guant + qual innovation territory test
using a mobile chat-based and
Al-accelerated approach
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of
Our Approach
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IDEA

(Least fleshed out)

VS.

TERRITORY

VS.

CONCEPT

(Most fleshed out)
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Cheez-lt Smoked

Inspired by flavors that only come from a low and slow method
of cooking to create a depth of rich, smoky flavor unlike any
other, taking cheese to the next level.

Introducing a new line of Cheez-It crackers with smokey,
cheesy flavors, like Applewood Smoked Cheddar, Mesquite

These Cheez-Its combine our 100% real cheese guarantee
with the popular smoking-flavor method to create unique

flavors that offer an exciting, & cheesy-snacking experience.
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Traditional Survey vs. -=Mobile Chat!

How likely are you to recommend Windows 10
to a friend or colleague?

® 1 OF: O3 O Os

Not at all likely Extremely likely

Please explain why you gave this score.

| need you to understand that people don't have conversations
where they randomly recommend operating systems to one another
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Quant...

o Customer Satisfaction Survey
= Tub us how wi OM fodey!

with the followsg!
Mow watiiied are you -

O bty 0 A araTid yone (WS
Our sabociain proned I el
rosodvn e protses

Tho thre 4 Jook %

i e Iaratied 1o 1NaUS

Kellanova | The Rival Group

vs. Quant & Qual!

When you are ready, go ahead and
record your video to tell me why you
said "Love it %" when thinking

about the idea of smoked Cheez-Its.

Thanks for sharing,
that's helpful.

A » us.rivalchat

Full-
Featured
Quant

Rich &
Deep Qual

Context &
Humanization
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Benefits of Our Approach

Good 10 know. We'd jove tor you 1o
record 2 ahart video 101inG us Wi
weord 2 afon video 1eling us why Vs 't you W ,
chone Bootife! 1
yOu choaa opotity " 4y Thes Toimng? b 4
; < 2
Sorm, 11 10cord 8 video J > -

High engagement -

Embedded Al to gh ehgag P [
adapt & extract W & depth of A | g 1A
el e ol disclosure - NP e '8

Ability to ) A | More is more...
recontact O S richer, deeper

(via SMS) — = insights! s - = ‘
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Benefit #1
Al to Adapt & Extract

Match tone of research
with tone of brand

@ Maximize ROI of qual
content

Create reels to enhance
storytelling and activation




Benefit #2

Higher Engagement & Depth of Disclosure

@ Increased participation
from Gen Z
@ +700% length

of verbatims




Benefit #3

Ability to (Easily) Recontact

©

Reach3 Snacking Activity

(&) 10:02 AM

Thanks again for your interest in
participating in our Snacking
Scavenger Hunt! |

SMS-based recontact

As mentioned, the next step is to
provide a mobile phone number [
so we know where to text you if
you're selected to participate. Of
course your phone number will be
kept confidential and not shared
with any third parties. Sound good?

On-demand sample pool

Immediate &
in-the-moment

Yes

No thanks




Benefit #4

More is More

11:44

@ Snacking Activity

| never go for salty snacks that...

Photos
(snacking scavenger hunt)

9:37 AM

“Bad" for my heaith
@ 9:38 AM

Well done! Next, | have a fun
activity for you. I'd love for you to
show me a new salty snack product
or brand that you recently
purchased. Think of this activity as
a little scavenger hunt & through
your pantry, fridge, or freezer. Have
something in mind?

No, | don’t

Videos
(selfies & rear-facing)

Consumer-led optimization




from
Our Approach
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A three-way tie at the top...

Net Preference Scores

8% 1%

Territory A Smoked Territory B Territory C Territory D
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Results fed into the R&D Brief

Cheez-It Smoked
must balance the
classic, bold
cheesy flavor
using real cheese
Ingredients, with
an authentic
smokey taste in the
crunchy Cheez-It
cracker that
everyone loves.
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TEXTURE FLAVOR
Crunchy SMO-KIER
470 boldly
Savory 10%
Crispy
Salty
BALANCED
Toasted 52%
Baked 39%
Spicy  14% slightly
Mild  12%
Crumbly 4% boldly
Fried 3%
Chewy 2% CHEESIER
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Bonus deliverables...
to extend the ‘reach’ of insights

SMOKED
_ . () INNOVATION TERRITORY

Digital Topline & . TESTING

Video Storytelling - s

Highly visual,
custom-designed
mobile deliverable

to bring to life top o Detailed PowerPoint Report

learnings for with Key Findings & Recommendations
Kellanova

CHEEZ-IT SMOKED
stakeholders MUST BALANCE THE
CLASSIC, BOLD
CHEESY FLAVOR USING

—_—
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Introducing...

Cheez-It Smoked

Inspired by flavors that only come from a low and slow method of cooking to create a depth of rich,
smoky flavor unlike any other, taking cheese to the next level.

Introducing a new line of Cheez-It crackers with smokey, cheesy flavors, like Applewood Smoked
Cheddar, Mesquite Cherrywood Gouda, and Spicy-Hickory Swiss.

These Cheez-Its combine our 100% real cheese guarantee with the popular smoking-flavor method
to create unique flavors that offer an exciting, & cheesy-snacking experience.
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Introducing...

KA
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Introducing...

CHEEZIT § CHEELIT

baked snack crackers baked snack crackers

pGoup3a cHeppa®

sMOKE sMoKepD
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And coming soon...

Net Preference Scores

—

Territory A Smoked Territory B Territory C Territory D

Kellanova | The Rival Group ﬂé"anovq @ ﬂ



Scott Healy
Sr. Manager Insights &

Analytics

Jonathan Dore

Executive Vice President &

Founding Partner

What research approaches
excite you the most today?

Tellus fora / —

chance to win!

Visit us at Booth 108
for more info




JONATHAN DORE

Executive Vice President
& Founding Partner

AAAAAAAAAAAAAAAA
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SCOTT HEALY

Sr. Manager Insights
& Analytics, Cheez-It
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