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Panel Discussion

The power of video research:
Elevating the consumer voice for
strategic decision-making.
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Data to Influence

Insights teams are moving beyond raw data
to strategic storytelling, using video research
to bring consumer voices to life and drive real
business impact. By humanizing data, video
has helped shift internal mindsets and
influence key decisions where traditional
metrics fell short.
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I anclng, not replacing, human analysis

ce]ercltlng video research and surfacing
deeper patterns that might be missed through

“manual review alone. By combining Al's speed
and scale with human intuition, teams are
uncovering unexpected insights that elevate
the strategic value of their research.
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Bringing Consumer
Voices into the {
Boardroom

To ensure insights drive action, teams are i

using video to bring the consumer voice s SN ey
directly into leadership conversations,

making data more relatable and harder to

ignore.
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Practical Takeaways:
Maximizing the
Impact of Video
Research

To make research insights stick, the key is
intentional storytelling—using video not just
to inform, but to emotionally engage
stakeholders.
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That's a wrap!
We'd love to answer
any questions.
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