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Discuss = Market Intelligence on a global scale
Insights platform + services for more qual research, your way

Examples of global brand customers & recognition

Extensive Services
(across every project)

• Live tech support

• Project management

• Recruitment

• Screener writing

• Report writing
InterviewRecruit Project Translate Insights

One Global Platform

Leverage Genie Experience Agents

InterviewRecruit Project Translate Insights

Do In-Depth Research Analyze Findings

Live  •  Self-Paced  •  Uploaded Themes  •  Quotes  •  Sentiment  
•  Charts  •  Highlight reels



BY THE NUMBERS
✔ Revenue: $53 billion
✔ Global: 170 countries
✔ Market Leader: #1*

BUSINESSES

Computing
Gaming
Printing

IT Services

COMPETITIVE 
ADVANTAGE

Derived from combining deep 
human understanding with 

trusted science.

PEOPLE
58,000

*#1 in PCs (ex-China) and Print)



Insights to Innovation Vision

From To

Product Centric: Innovation based on 
Technology first

Reactive: Customer feedback late in the 
innovation process 

Distant: Product teams viewing reports or 
back room interviews

Customer Centric: Innovation that starts with 
the Customer Need

Proactive: More discovery and needs deep 
dives early in the innovation process

Immersive: Product teams able to speak with 
customer and drive a dialogue themselves



We had a wide toolkit, but had a gap in Agile tools 

Purpose Research Type / 
Source

Identifying 
Opportunities

Idea Generation 
and Prioritization

Concept 
Validation

Concept 
Development

PROBLEM-SOLUTION FIT PRODUCT-MARKET FIT

Sensing/ Gathering 
context

● HP on HP Employee 
based research

● Customer 
Engagement Calls

Discovery

Agile Platform:
● Self Moderated
IDIs/Groups
● Quick simple 

surveys 

Supplement Idea 
Building

Idea Evaluation
Lean Experimentation

Concept 
Evaluation

Deep Insight Discovery
Underlying motivation 

and need gaps 
(using implicit techniques)

● Professionally 
Moderated 
IDIs/Groups

● Robust surveys with 
advanced analytics

Lower Fidelity
Initial Sensing

Mid-High 
Fidelity 

Mid-level Depth 
of Understanding

Highest Fidelity 
Full Scale Projects

Idea Evaluation

Idea Ranking
(advanced analytics 

like max-diff)

Concept 
Evaluation with 
drivers analyses

Concept 
Validation with 

forecasting

Internal UX 
testing

*Illustrative--Only a few examples provided



The vetting process
Finding the right partner for non-researchers

Alternative 1 Alternative 2

Cost Effective ✓ ✓ 

Fast ✓ ✓ ✓ 

Global ✓  ✓ 

Support Team of Humans ✓  ✓ 

AI Tools for Efficiency ✓ ✓ 

Innovative roadmap ✓  ✓ 



32
Consumers 
engaged per 

quarter

23
From HP 

engaged per 
quarter

7
Days to 

insights with 
niche audience

In 2024



Utilizing AI to help in the Research Process

Saves time and effort for 
faster, agile insights

- Quickly get overview 
summary of interviews

- Dig deeper into key themes 
with relevant quotes

- Answers to our key questions



We were able to inform new pipeline with a greater 
depth of understanding through IDIs run on Discuss



The Market Insights ‘From > To’ Shift

Instant access to current 
perceptions across target audiences

Tech-forward market insights
(AI Agent approach)

A less ‘in-depth’ focus (quant)

Reliance on 3rd party support 
(travel agency approach)

No ownership of and difficulty 
sharing insights across teams One global market insights hub

From To>



Examples of Brands using Discuss for Market Insights 

“I realized how different his answers were from what the quant research! 
People answer differently to an anonymous survey than in live interviews.”

Bartenders perceptions

Product testing via media 
uploads from on-site sessions

Shrinking time to insights by over 50%, decreasing 
time-to-market with new products

“Discuss enabled our brand, product, & CX teams to talk customers in a 
way that we couldn’t before when using platforms like Zoom or Teams.”

Uncover how medicare 
impacts their consumers

Global perceptions around 
credit card related services

Capture UX and sentiment 
around new prototypes

“Discuss empowered sales teams to truly connect with Medicare Advantage 
consumers—going beyond numbers and charts to see the real stories.”

Cut time in half to strategic insights in addition to Discuss being 
their most budget friendly option for Market Insights. 

24% uplift in ecommerce sales for Dove based on UX researchecommerce buying journeys



• Save key moments in a click
• Create highlight reels in the platform
• Interactive discussion guide
• Enable an unparalleled observer UX
• Whiteboarding and stim sharing
• Mobile screen sharing
• Organize key takeaways
• Auto-transcription and subtitles

Impact example:
Unilever saw a 24% uplift in ecommerce sales 
for Dove based on UX research

Virtual live qual that’s better than in-person

With Live Moderated:

Concept testing, message dev, consumer connects, and more



Instant insights for your research questions
Insights Agent

Top Down Summary
Recaps and quotes specific 
to each Discussion Guide 
question + any question you 
ask Genie for assistance with

Easy to save, 
download, copy, & 
share summaries

Bottoms Up Summary
Key themes, w/quotes specific 
to each auto generated, driven 
from the chosen interviews

Macro-level Summary
~1 page summary 

providing a zoomed-out 
view of the feedback



• Snackable insights - by task or respondent
• One click to add to highlight reels
• Instant translation to English, if needed
• The experience is part of your hub
• Global recruiting included
• Analyze insights instantly with GenAI

Impact example:
Key element to Reckitt’s largest US launch of a 
brand in the company’s history

Self-Paced Unmoderated Research
In-home usage testing, unboxing, shopalongs & more

With Auto-Moderation:



Always-on audience feedback at scale
Interview Agent 

GenAI is asking questions and probing 
respondents in real-time

➔ No dedicated time required for interviews

➔ Better, larger pool of respondents - 
complete questions on their schedule

➔ Intelligent engagement

➔ In-depth feedback at the speed of quant

Audio Response

Audio Response

I’ve been enjoying 
how easy it is to…



Instant insights for your research questions

GenAI is analyzing the research on 
your behalf

➔ Ask questions, get targeted 
summary insights

➔ Display relevant quotes

➔ Create highlight reels and 
extract quotes 10x easier

➔ Ask questions across activities 
and segments

Insights Agent



• Create central repository for global research
• Automatically transcribe video or audio 
• Easily search and create clips 
• Leverage generative AI to uncover insights
• Create highlight reels in the platform

Impact example:
P&G took hundreds of hours of expensive 
in-person research, brought it into Discuss and 
democratized key insights across teams

Off-Platform Research

Past: Video & audio files scattered across hard drives and tech

With Discuss:

Pre-campaign development, global launches, and more



Understand audiences across the globe
Translate Agent

El mensaje realmente 
resuena conmigo. Se 
siente auténtico y está 
alineado con lo que 
me importa.

GenAI is automatically transcribing, 
translating, and adding subtitles.

➔ Transcription in 100+ markets

➔ Instant AI translation to English

➔ Subtitles for global understanding

➔ Share with global teams



Thank you!
For a copy of this presentation and a 
chance to win a pair of Ray-Ban Meta 
Smart Glasses:

• Scan the QR Code

• Visit booth 616 for our live 
drawing at 3:00 PM today!


