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GPT o1 reasoning



Response set bias and entropy

Dominguez-Olmedo et al. (2024)



Silicon Sampling



Does it work?



Some final thoughts

• This is amazing technology
• Which is being oversold.

• LLMs don’t reason (very well).
• LLMs are unlike either humans or computers.
• LLMs are not databases.
• Easy wins with applications involving language (like coding open-

ends or conducting chats).
• Analytics is harder, but coming.
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