Scaling Authentic Insights.

An Al-led Approach to Integrate U&A, Branding and
Innovation Insights.
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Al-moderated video interviews,
Al-enabled set-up and analysis
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{ We just raised 5.3mn EUR to revolutionize consumer insights!
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interview

Select your preferred language

English (United States)

Gym habits

Hi there, weicome to this study on your gym habits

v L

We use Al to conduct interviews




I’'m Niels ¥

Research Geek at Conveo.al

From digital — innovation

» o

Conveo “i




BT 5 15,000 interview minutes
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2 weeks planning
2 weeks field
1 week transcribing

full analysis after 6 weeks

Incredibly valuable, but tedious



“What if?”

... you could use Al to
... run natural and intelligent interviews

.. with real humans?

... and Integrated In your work streams?



Turns out it's possible!

It works incredibly well

and In
12 hours

(+ 8 hrs of sleep and no coffee needed)



Conveo Is Al that puts people first




Conveo Is a qualitative research team

member giving you superpowers
Conveoceliminatesthehuman constraintinresearch

Ve

Ve

Ve

Al-research design set- 100s of video interviews Al-expert data analyst
up expert Al moderator for easily accessible
empathizing with real INnsights

democratising insights l
skills PEOPIC 55?\
b |

-

scale at 95% depth of less time & cost to
98% faster to launch 100x ST 80% s
gualitative insights actionable insights
. : : . Al delivers interactive insights in
from 2 weeks to 20 minutes 100+ interviews in 24 hours . : : g.
minutes with no hallucinations
“It's easier to launch with Conveo’s Al than “Conveo’s Al moderator is super impressive and our “Conveo’s Al analysis is fully interactive and helped
scheduling the first meeting with an agency or our customers love the interactions. | was so sceptical at us spot insights we wouldve missed manually while
internal team” first.” saving us days of work.”

SAZERAC CMO, Sazerac VP Insights, JDE Peets Research team lead, Unilever

Uw



Our clients shift
research paradigms

The future
Quantitative 1 of research
Surveys
Scale
Research
today Interviews ) Qualitative

Depth



Conveo wants to get you to the storytelling
and added value faster and easier.

You’re in control.



Full Integration Into Your Workstream

= L] % conveo.aif#@studies a & o
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@ Stuties 10 What do you want to research today? -

B Cornversalions 1o

Wi war fo conduct @ demand space sbudy i ihe categary of "snack and sweet fresis®, especaily oo cream. We want o
umderstand:
1. Whio the consumer is {demographics, paychagraphics)
2. Wiy they consume [nesdsimotivations emetions)
, 5. When and where comssmpbon happens (oocasan, ocation, times|
4, How they wanl 10 fesl or solve & prablemn emohonalffunciansl jobe)
O I I V ( > O S Wie wanl i gensrale undergtanding in 4 markets LS, U France, Germany.

We wani o underdand unrvaisal demand spaces, 35 wall a3 diferences beitwgeon each market and wnodarstand each markesd
SEOaTATATY
Plrass dewsop 3 $hor topic guioe for 3 20-minute mbarview, esmg creatisg guestioning technigues.

enerates e .

a full study o "
design & topic |

Cancapl Tasl for Extlic ke Cream Flavors

guide draft |

Concept Teat for Exelic kce Cream Flavors

Unitiad shurdy

Thia nflane e of Nike & Marksung on Purcnase Deeisians
= Talk to s

Euploring Uriban Demand for Plart-Bassd Snacks: Preferences.

M Conves Dema &
I Packaging, and Purchase Drivers 1




Multi-dimensional Studies Unified
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Behavior understanding Brand building & expression
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JIBD, triggers & barriers ... Communication engagement
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Multi-level Analysis

[ ) [ )

Theme-level Talk To Your Data
breakdown prompting

Al
research
team
member

Individual coded
transcripts

Question-level analysis




Ben & Jerry's ‘Exotic Fusion’ Ice
Cream Flavors

 Ice cream demand spaces
 Idea sensing for "Exotic Fusion Ice Cream" + explore brand fit for Ben & Jerry's
 How to optimize these concepts for market success?

Number of completions Avg. interview time

192 21m 45s

Tot. time to interview, analyse and summarize

10 hours

N L
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/\ Theme-level ) . Talk To Your Data

L L Behavior understanding Brand building & expression breakdown prompting
Habits, demand spaces, Elicit brand associations
JTBD, triggers & barriers ... Communication engagement i : : i
Al research
team
|

member

Individual coded

imizati uestion-level analysis -
Concept optimization Q ¥: transcripts

Products, packs, usage ...

RCES 1P

Talk to Your Data

d Exploring Demand Spaces in Snack... *

w

k: ¢ O TRIGGERS
Emotional and Sensory Gratification

HERE——— Stress Relief and Relaxation
Related stud dated
Create 5-10 demand spaces Exploring Demand Spaces in Snacks & .. & days ago
Create demand spaces with insights Exploring Demand Spaces in Snacks & ... 7 days ago
BARRIERS
lce Cream Segmentation Analysis Exploring Demand Spaces in Snacks & ... 12 days ago

Health Concerns

Perceived Value and Quality




Appeal Of The Idea?

Balance Novel Ingredients with Familiar
Tastes for Maximum Appeal

-+

Leverage Attractive Packaging and Clear
Messaging to Set Correct Flavor Expectations

. . /\ . ) Theme-level | _ TalkTo Your Data \4\!
Behf.avmr understanding Brapd building &.ex.presswn breakdown prompting i
Habits, demand spaces, Elicit brand associations E

JTBD, triggers & barriers ... Commun ication engagement

Al research
team
member

Concept optimization Question-level analysis *
Products, packs, usage ...

+
g @
“I would go with the tropical matcha mango “They definitely have appeal to different
fusion. It seems like all the young people audiences based on the flavor. The tropical
today are into matcha drinks, and with mango matcha mango fusion seems perfect for a
as the flavor of the season, it would sell reall... trendy, Starbucks-type crowd, while...
Show more Show more

Lisa, Lecturer

Taylor, CNC Machinist



Appeal Of The Idea?

SN

Brand building & expression
Elicit brand associations
Communication engagement

Theme-level Talk To Your Data

Behavior understanding prompting

Habits, demand spaces,
JTBD, triggers & barriers ...

breakdown

Al research
team
member
N N Individual coded
Concept optimization Question-level analysis - 3
transcripts
Products, packs, usage ...
[ ]
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with clear taste preferences

4 Ovarview
@ Insights by theme

2 Insights by question

which is typically associated

with indulgent, dessert-like,

and familiar flavors, rather

than savory or
unconventional profiles ) s

Ice Cream Flavor Concepts {monadic)

Now, imagine a well-known ice cream brand is thinking of launching a series of "exotic fusion' flavors. Envision the creamy texture

Insights by quastion YV Flser Resuity

G Snare

of traditional ice cream combined with a unique blend of flavors such as lavender, basil, matcha, miso, chili, avocado or balsamic
vinegar. Think about this idea a little. What are your initial thoughts and feelings about the idea of ice cream with such flavors?

Summary -

B&J Brand Fit @

Consumer Openness and Curiosity: Many Interviewees express @ willingness 1o Iry "exctic fusion' ice cream flavors, particularly those like lavender, matcha, and
avocado, which are perceived as unigue yet famdiar. This suggests a potential market interest in these Navors, especially among consumers who enjoy culnacy
experimentation and are open 10 novel laste expernences

Flavor Preferences and Reservations: While thera is interest in certain exotic flavors, there are notable reservations about mcorporating traditionally savory
ogredients like miso, chill, and balsamic vnegar Into Ice cream. These Nevors are often percelved as misabgned with the sweet profile of taditional ice cream,
ndicating a potential challenge in consumer acceptance

Brand Alignment and Market Fit: Ben & Jerry's is frequently mentioned as & brand that could successfully introduce mxotic Tusion Navers due 1o its reputation for
creativity and bold offerings. However, some interviewess express skepticism about whether these Nlavors adign with the brand's traditional image, suggesting that
strategic marketing and brand positioning will be crucial for market success

Strategic Marketing and Sampiing Opportunities: Several intarvieweas highlight the importance of sampling cpportunities and effactive marketing strateghes to
encourage ial and acceptance of exotic fusion Navors. This includes leveraging Ben & Jerry's brand reputation and offering taste tests to mitigate consumer risk and
enhance the appeal of these unconventional Mavers

Initial Reaction to Exotic Fusion Ice
Cream

@

 Test study




/\ Theme-level ) . Talk To Your Data

Behavior understanding Brand building & expression breakdown prompting

Habits, demand spaces, Elicit brand associa tions
JTBD, triggers & barriers ... Communication engagement 1 h
Holistic
More Effective Al research
Decision Making team
member

Concept optimization Question-level analysis -
Products, packs, usage ...

. Individual coded

Monadically presented

An elegant blend of earthy
matcha and smooth white
chocolate, offering a

o balanced treat. The
matcha delivers a
delicate, grassy flavor, the
white chocolate adds a
creamy sweetness,
perfect for a refined,
flavorful indulgence

A honey lavenderice
cream base with a swirl
of mild chili pepper

—

of sweet floral notes
from lavender and a
touch of spice creates
a unigue sensory
experience

heat. The combination | GIERRY v/
TOERRY S

A fusion of creamy
matcha green tea and
chunks of fresh mango,
creating a refreshing
blend of earthy and
tropical flavors. The
matcha provides a
smooth base, while the
mango adds bursts of
sweetness

Arich fusion of creamy
avocado and sweet
coconut, delivering a
smooth, tropical
experience. The avocado
provides a velvety texture,
while the coconut adds a
refreshing, natural
sweetness
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Theme-level

Behavior understanding Brand building & expression breakdown

Habits, demand spaces, Elicit brand associations

JTBD, triggers & barriers ... Communication engagement
Holistic
More Effective
Decision Making

Concept optimization

Getting to the Why?

Question-level analysis -
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4 Product Concepts

Getting to the Why?

SN

Brand building & expression
Elicit brand associations
Communication engagement

Behavior understanding
Habits, demand spaces,
JTBD, triggers & barriers ...
Holistic
More Effective
Decision Making

Concept optimization
Products, packs, usage ...

Theme-level
breakdown
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Al research
team

member

—
.

Talk To Your Data
prompting

coded

Question-level analysis
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% Design « Consumer interest and Novelty Agpeal Tne “Exctic Fusion ice Cream” Ine, particularty fiavvors like Sgicy Honey Lavender Swirl and Tropical Matcha Manga Fusion,
generally garmers imerest due 10 its noveity and uque combmations. Many Inervicwees sxpress cunosdy and o wilngness 1o ey these flavors, driven by the sppeol
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4 Product Concepts

Fusion appeals as a safe,
trendy, and shareable exotic
option.

Reposition

to highlight its
dessert appeal and attract
health-conscious consumers.

is highly innovative yet
polarizing.

SN

Behavior understanding
Habits, demand spaces,
JTBD, triggers & barriers ...

Concept optimization
Products, packs, usage ...

Brand building & expression
Elicit brand associations
Communication engagement

Theme-level
breakdown

Question-level analysis -

Al research
team
member

Talk To Your Data
prompting

Individual coded
transcripts

& C -4

1 Conveo

conveo.al/studias/cmB8u7ve0dn3s64i16zgv2ov7/insights/by-theme

(n Studies

% Conversations

ce Cream Flavor Concepts

% Design

A Recrut

v Overview

@ Insights by theme

¥ 0

o

Insaghts by queston

¢/ Favorites

Notebook
Interviews

Export

J Talk to us

| Conveo Demo

141

250

195

.C.

O

Ice Cream Flavor Concepls (monadic)

Balance Novel Ingredients with
Familiar Tastes for Maximum...

Successful exotic fusion ice creams should
maintain & Balance between novelty and
famitiarity. Consumers respond best when

novel ingredients are paired with familiar

nsights by thems

Leverage Attractive Packaging

and Clear Messaging to Set..

Optimized packagng and clear, anticing
Navor descriptions are crucsl for manaaing
consSumMer expectations. To ensure the

novel appeal of exotic fusion Mavors,

Segment Target Audiences

Based on Flavor Profile..

Strategically segment the markat by
matching specific exotic fTuson flavors to
1arget consumer groups. For example
promote Tropical Matcha Mango Fusion to

Research Objective 2 Assess the market potential of 4 new product ideas by Ben & Jerry's

Tropical Matcha Mango Fusion
appeals as a safe, trendy, and,

Tropical Matcha Mange Fusion stands out
as a safe and trendy flavor that balances
the familiarity of mango with the novelty of

matcha, appealing broadly to younger

@)

Reposition Avocado Coconut
Cream to highlight its dessert. .

The Avocado Coconut Cream flavor
resonates with agventurous and health
conscious consumers but is polarizng due

10 preconceived notions abolut avocado in

|

Optimize packaging, pricing, and
sampling to enhance trial and. .,

Aside from flavor profiles, successful
market iIntroduction of exatic fusion ice
creams hinges on effective packaging

competitive pricing, and sampler sizes

Spicy Honey Lavender Swirl is

highly innovative yet polarizin, .

The Spicy Homey Lavenoer Swurl flavor is
polarizing: while its unusual blend of spicy

Bonoy an vender can generate

excitemnent among adventurous consumer

a ¢« ©

®© S @ Test study




Which One To Launch?

Let’s Just Ask Again

Behavior understanding
Habits, demand spaces,
JTBD, triggers & barriers ...

SN

Holistic

Brand building & expression
Elicit brand associations
Communication engagement

More Effective
Decision Making

Concept optimization
Products, packs, usage ...

Theme-level
breakdown

Question-level analysis
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@ Studies 143

Q Conversations

ica Cream Flaver Concepts |

Design

Overview

€@ ¢ B s

Insights by theme

J

Insights by question

Favorites

8

Racruit 250

12

Interviews 19§

<
% Notebook
=
O

Export

[ Talkto us

;'q Conveoc Demo

&

%% conveo.ai/canversations

O Conyersahons

New conversation «

Talk to Your Data

optimal messaging around these?

lce Cream Flavor Concepts (monad... »

Basad on the consumer ice cream typologies and consumer behaviors, which conceptis) should B&J's launch
and why? Which has the best brand fit with BAJ's? How should the innovations be positionad and what is the

Thie

Favorite Ice Cream Brands

B&J's lce Cream Concepls

Coffee Personas Template Request

Country differences

Explain convenence concept

Drivers |/ barriers

Repertoire of brands

Sophisticated coffes rituals

Previous conversations

Related studies

ice Cream Flavor Concepts (monadic)

Ice Craam Flavor Concepls (monsdic)

Coffee Appliance Satisfaction Study

Coffes Rituals

Coffee Rituals

Coffee Rituals

Coffee Rituals

Coffes Rituals

Coffes Rituals

Updated

10 hours ago

12 hours ago

2 days ago

6 days ago

27 days ago

27 days ago

27 days ago

27 days ago

Talk To Your Data

prompting

™ Alresearch

team
member

Individual coded
transcripts




Going back and forth

from themes
to charts
over video gquote snippets
to interview transcripts
In 1 click



he meaning of coffee and
pliance satisfaction

Number of completions

150

Avg. interview time

14m 5s

\

Tot. time to interview, analyse and summarize

5 hours

N P4
AR




/\ Theme-level Talk To Your Data

Behavior understanding Brand building & expression breakdown e
Habits, demand spaces, Elicit brand associations
JTBD, triggers & barriers ... Communication engagement .
Holistic .
More Effective Al research
u Decision Making tear:
member

Concept optimization Question-level analysis

Let’s Just Ask Again

Individual coded
transcripts

« » O 2% conveo.al/conversations a % ‘ :
[ ] .
Coffee is T
& Sudms oY

Coffos Rnuais x

per'SOCIaI SSumemtine ¥ Talk to Your Data

Coftes Ritums
% Design Can yuu creats coMes personas using the lallowing siructure and lemplsts
@ Recruit o - Demographics - Nama, age, locaton, Nouseanoks

Pecple’ s key goals or needs from coffes
- Pam points in making / drinking coffea [(Darmars, unmet neads)

Decizion dnwers far coffen

Grand perceptions it relevant you can aiso add the ‘ollowsng dmensions:
7 Insghls by gueston Puychographics (values, Iifestyte, persorainy) Categary vivolvement (heavy user? lapsed? poce-sensifive”)
« Emotional drivers Channel preferences (retal antne, socis s )

» Qverviaw

§ lssas by theme

O Favorites "
Plasss add 3 quones per parsons Mat rellect thalr smoticos regaring coffes
< Notebook Owve auch persona a tirs! name
. il — Plnase Qanarate a visual for sach parsona| Y ’
B Export
p P 2
Yibe Fuizted stuaies Upoazed A\:
BLJ's ice Cream Concepts o Cream Flavar Conceprs (monadic) 38 minutes 250
Favore ice Cream Brands ke Craam Flavor Concents (monadic) 11 howrs ago
B8J'% ice Cream Concepts ice Cream Flavor Concepts imonagict 13 hours 9o
Coffer Personas Template Request CoMee Appsance Satisfaction Stucdy 1 days age
CoMes Ritusis
Country aifferences Cottes Hituals 6 days ago
Explain convenience cancopt Caffes Nituals 17 says 890
Drivers / barriers CoMee Rituals 27 says ago
Raperiobs of brends Coffes Rituals 27 days ago
Sophustcated coftee rituals Cottea Rituals 27 gays ago
[ Yok to us
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Coffee observations and stories bring context




Al set-up

Released

Study
sharing

Coming soon

Slack
Integration

Coming soon

Al-Notebook

Cross-study
analysis

Released

Talk-to-video

Data upload

Released

Video-based
moderation

Persona
creation

Released

-

Multi-modal Al

Released

-

Monadic testing &
randomization

Released

Structured
guestions

Released




Bridge Claimed and Actual Behaviour With

Multi-modal Al & Video Insights

What is multi-modal Al?
Preliminary Test Results

Artificial intelligence systems that can independently process
and integrate multiple types of data (e.g. images, audio, video)
to understand and generate observations in full context.

7 72% accuracy
20 items were fully
correctly recognized

25% partial accuracy
7 items were detected
with partial correctness

How does it work?

X 3% erroneous
1 was misclassified

Product/Brand/Label Start Time (min:sec) End Time (min:sec) Confidence

q . . . Philadelphia cream cheese 0:58 1:04 Sure

Conveo’s current GenAl platform using 2 Using a new multi-modal GenAl LLM .
N . @Heinz Tomato Ketch 0:59 1:04 Sure
1 existing text-based LLM models to model to observe actual behavior and o

extract claims and perceptions detect owned products and brands Siayonnaise 10 10 Hiey

= “voice transcripts” = “video events transcript” Opevos & Lemmens (sauce) 1 1109 Sure

@Bicky Curry Ketchup 1:01 1:06 Sure

roduct Recogniti

es

EBEBaBEBRE €68
i3 i ¢ H11] |

en 8e ; 88 |

eeage ;
3 ¢ i

............

§ starer Apps

111111 cumentation

.....

P 10 10» 1:02/6:30

S Didn’t detect Zeisner,

‘ and added Bicky
v




Wrapping up

Al as a team member and co-worker
delivering speed, depth, and scalability without sacrificing authenticity

//\\ Theme-level Talk To Your Data

Behavior understanding Brand building & expression EELEONL prompting
Habits, demand spaces, Elicit brand associations
JTBD, triggers & barriers ... Communication engagement \ /
Holistic . Al research
More Effective team
Decision Making
/ o \
Concept optimization Question-level analysis - - Ind|V|duaI.coded
Products, packs, usage ... LESSCHIpLS

Multi-dimensional Studies Unified Multi-level Analysis




Wrapping up

First
Natural conversations by design
Observational with multi-modal video insights

Compounding Insights by means of “Talk To Your Data”

Truly to ease your job and drive impact
no ‘Mechanical Turk’ - fully Al-powered
built as a capability

Leading in &
decades of research expertise with engineering team that built Al-platforms before

Y
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