Unlocking insights through
collaboration

How partnering and innovating together
can enable better homes

Eva-Carin Banka Johnson
Project Leader, Inter IKEA Insights
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The chair



https://lifeathome.ikea.com/

At IKEA, we are guided by our
vision of creating a better
everyday life for

the many people.

We believe this starts by
understanding life at home.
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To create k omes, it’s
essential oW What life at
home is re ..Ihat’s why
we regul jeople all over
the worlc out.
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“When you are visiting people in
their home, you can’t behave
like a tourist with a camera
around your neck. No, you have
to learn by taking part with you &
heart!

Ingvar Kamprad, Founder of IKEA




To bridge the gap between needs and solutions we
need to reimagine life at home

Regional & cultural dynamics

Socio-demographic realities
Home context & Activities
Aspirations

Needs & motivations ST

Daily challenges “ \

Holistic perspective on life
at home
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Main data collectors are co-
workers working with developing,
presenting and selling the IKEA
offer.

All home visits are stored and
shared, in a systematic and legally
compliant way in Open Home.

Open Home is a visual platform
that simplifies understanding of
facts from real home visits and

customer stories.
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Four key insights into every home: favourites,
frustrations, treasures, and dreams

What'’s your point of What'’s your favourite What’s your dream? What’s your most loved
frustration spot, and why? item?
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Let’s take a closer look at
Open Home >




IKEA Q Search Explore v

Welcome to
Open Home

] At IKEA, we are guided by our vision of creating a better
everyday life for the many people - and we believe this starts
by understanding life at home. That's the reason why we
began to visit people in their homes in the 70s. Home visits are
a fantastic opportunity to get to know people. When you sit
down at someone's kitchen table, you not only learn about
how people live, but you also take part in people's lives.
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Partnering have always
been central to our work.

As shown in reports like the Play Report and Life at Home Report. It's all
about curiosity and learning together.
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Like addressing |
challenges by |
collaborating o
ideas that con
slow, digital, and
human elements."

Human
experiences: All
that these things

evoke in us
humans!

Digital layer: Apps,
recipes, smart
lights, music etc.

Static things:
Infrastructure,
piping, electrical
sockets, walls,

Slow things:
Furniture, electrical
appliances etc.

Fast things: Food,
packaging, waste
etc.
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