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Forget surveys:
Time Out found a
better way to listen
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living thelbest life
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To learn more about us go ahead and
internet stalk us at: www.timeout.com &

Got it! ¢4

@ us.rival.chat
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Speakers

Anna Norfolk | Time Out

Global Insights Manager

Reach3 Insights | Rival Technologies

Jennifer Reid | Rival Group
Co-CEO and Chief Methodologist
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About Time Out

Global City Survey

Time Out Loud Community
More Case Studies!

Lessons Learned

Reach3 Insights | Rival Technologies

If you had 10 extra hours in a week, how
would you spend that time?

Please select your top activity! ¢

® Cooking / eating at home

@ us.rival.chat
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@ WORLDWIDE Subscribe =

News ThingstoDo Food & Drink  Arts & Culture  Travel

The 50 best cities in the world
for 2025

NN

1. Cape Town

What makes us great: Where else in the world can you
hang out with a colony of African penguins, taste some

of the world’s finest wines, stroll along Blue Flag
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Time Out

Since 1968, Time Out has curated
and created the best of the city to
inspire and enable people to
discover cities around the world.

The only global brand dedicated to
city life.

333" 59

Cities globally Countries

Reach3 Insights | Rival Technologies = LOUD @ l




Top reasons we

chose Rival

No boring surveys!

Mobile-first and SMS distribution.

Quant, qual and unlimited video.
Agile and iterative.

Full community and
incentive management.

Reach3 Insights | Rival Technologies

Most of the year is now behind us (we
know, scary!@)...looking back at 2024 so
far, how did it make you feel?

Select all that apply &3

A Optimistic, & Confident, ¥ Inspired, ¢4
Grateful

& us.rival.chat
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Global City Survey

An annual survey since 2016, mixing
global survey data with editorial curation.

How long have you been living in the
current city? 2

Hybrid recruitment.

Richer, more dynamic and reflective of

real experiences.
1-4 years

18,500 45 44 e

h M

Locals across 60 Languages Attributes
countries examined

Reach3 Insights | Rival Technologies ’,:: LOUDii @ l
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The 10 Best
Cities in the =8 &
World For . ‘E;;;m B

x = '*a&#
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%1(}%& Town 06 New Orleans w8 L™ 1 Cities g H |

02 Bangkok 07 Mexico City Nt - . .» ‘

03 New York 08 Porto

04 Melbourne 09 Shanghai

05 London 10 Copenhagen

et o) ;3
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Why a Community?

A two-way, ongoing and
modern conversation.

4x more studies with the same
investment.

Reduced risks of fraud or

professional survey takers.

Quant, qual and video
feedback from a pre-

recruited audience.

Reach3 Insights | Rival Technologies

CHATS

PARTICIPANTS DATA SETTINGS DALE EVERNDEN

CLOSE DISTRIBUTIONS

DELIVERY PARTICIPATION
First off = Thanks for being a part of the

community! &577

80 1,290

RY ICIPATION CREATE
! Disqualified ~ Completed  Actions

sssss

As we wrap up this year, we can't thank
you enough for sharing your insights and
helping us uncover some amazing trends!

- Today's activity is quick & easy—and
you'll still be entered to win a $25 VISA
gift card!

Continue W

AA ¢

@ us.rival.chat
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| VoUmDME members

BOTH

[rop

We're also curious to know: which of
these platforms do you use regularly (at
least once per day)? @

Select all that apply

A community of city dwellers
who answer quick (and fun)
questions on trends, lifestyle

preferences, culture, and
more

| [0 oY R
Reach3 Insights | Rival Technologies ’,:: LOUDii @

Snapchat, Instagram, YouTube, TikTok,
Reddit

& us.rival.chat
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Boosting value
for partners

Working with commercial team to
get insights that will help win
potential partners.

We're excited to get your thoughts on Help p artneI'S understand and

some advertising campaigns through a

quieichat quantify the impact of their

Ready to dive in? .-

campaigns with Time Out.

Let'sdoit ¢4

¢ verialchat Speed: Accurate data in a matter of
days, not weeks or months.

et o) ;3
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Combining data with
deep cultural roots

Helps deliver scroll-stopping content
that’s grounded on real stories.

Videos enhance participation, reveal

deeper insights and bring stories to life.

Insights from community combined
with expert commentary deliver richer
stories.

Reach3 Insights | Rival Technologies

Hey there.

A

» 0:00/0:45

We have a special opportunity for you!
Here's the deal... &

If you complete today's chat + record a
video response when prompted (it's only
for one question) you will receive a

GUARANTEED $5 Visa Gift Card!! ¥ OK - sounds gOOd v

& us.rival.chat
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Let's take a quick look back at what we
learned together this year!

d

Ready for the highlight reel? @

Let's go! V

@ us.rival.chat

Reach3 Insights | Rival Technologies

Creative
community
sharebacks

“Wrapped”-style reports
make our research not

just informative, but also
engaging and actionable.
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What’s new:

Display for follow ug
Uns tm Ctu re d D ata Age nt Always ask this question
Only ask this question if the thoughtfulness score for the topic thread is less than 9/10

Only ask this question if the thoughtfulness score for the topic thread is less than 8/10

An O rChe Stratio n AI 9 C O mbining : Only ask this question if the thoughtfulness score for the topic thread is less than 7/10

Al Thoughtfulness Scoring Only ask this question if the thoughtfulness score for the topic thread is less than 6/10
Depth of insight Only ask this question if the thoughtfulness score for the topic thread is less than 5/10
.
Thoughtﬁlll |ess Sco I I I |g Constructiveness Relevence Only ask this question if the thoughtfulness score for the topic thread is less than 4/10
Only ask this ion if th for th ic thread is less than 3/10

Only ask this quest ALL RESPONSES Al INSIGHTS

Al Probing S / 5 sosend y |

v FRIDAY, JUL 04:15 PM
. A \
Breadth of Clarity and
Al Summarizer : - I
i Q Respondents value the interactive nature of the Inner Circle, where th - Show source verbatims
mpany, test new features, and have a voice in shaping product enhar
Emotional & Editinsight
thi P
L orginalty
Evidence of ractive feedback Export to Excel

Critical thinking

Al Summarizer has been used
in 650 projects so far this year

Survey respondents appreciate the opportunity to provide feedbacka Export to CSV

opinions matter, makin u

APPLY B = cC Delete insight

7R ED
p— p—e =)

v and feedback

am
N o

a CORJ =2 ervor socas that have a it of atang to them (eited for the future with OURA? %/

" SE el sodda 7 B your health journey wishes with us!

INSIGHT VIDEO

about a snazzy selfie video wi to
©  3ss your thoughts? We're all ears!

Insight Reels

And It totally has to have  good flavor, ike citrusy. So
fresh and ot too heavy.

—-'

aes

Itis better when the favor is ight and not very sugary.
Ienjoy citrus os mint taste for this. 7
ars °
1like something with bright tangy flavors and a

smooth finish, 7
ars °
1 foel good with lemon or mint soda, especially n

summer. ’
ase o

o6l 9ood with lemon or mint soda, especially in

- Tl
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learned

Forget boring surveys.

Choose a partner that
aligns with your brand.

Work closely with

editors, PR and creatives.

Use videos.

Projects completed with

: : |
Experiment and evolve! R e € Completion rate

months

- . ﬂ
Reach3 Insights | Rival Technologies = — @



Answer our survey
for a chance to win.

Anna Norfolk | Time Out
Global Insights Manager

Jennifer Reid | Rival Group
Co-CEO and Chief Methodologist

TALK TO RIVAL TECH AND REACH3 AT

Reach3 Insights | Rival Technologies
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