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Who we are:

The platform also extends your other 
technology platforms by connecting 
all sources and using machine 
learning to surface unique insights.
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HX Platform
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30+ years  
in the market

9/10
top market research 

agencies use Forsta



– Impact of AI on global 

research and insights

– Embracing AI for efficiency, 

while maintaining human 

centricity

–Overview of Forsta's AI 

technology and Research HX

Agenda
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– Global AI is projected to continue growing at a CAGR 

of almost 40% (Over the next 5 years)

– AI adoption by organizations is set to expand at a CAGR of 

37.3% through 2030

– Generative AI is set to be a $1.3 trillion dollar market by 2032

– Forsta has committed to investing $500M in AI 

developments over the next 5 years

Global AI
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–AI as a valuable tool to enhance 

research processes, but still 

facing limited, widespread 

adoption in Research 

– Forsta’s focus remains on 

enabling efficiencies and 

improved insights, while 

maintaining human centricity

Using AI in Market Research
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AI is a threat to research agencies.
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Apparently.
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Source: https://assets.publishing.service.gov.uk/media/656856b8cc1ec500138eef49/Gov.UK_Impact_of_AI_on_UK_Jobs_and_Training.pdf
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Source: 

https://assets.publishing.service.gov.uk/media/656856b8cc1ec500138eef49/G

ov.UK_Impact_of_AI_on_UK_Jobs_and_Training.pdf

©2025 Forsta. All rights reserved. a PG Forsta company.

https://assets.publishing.service.gov.uk/media/656856b8cc1ec500138eef49/Gov.UK_Impact_of_AI_on_UK_Jobs_and_Training.pdf


12

Source: https://assets.publishing.service.gov.uk/media/656856b8cc1ec500138eef49/Gov.UK_Impact_of_AI_on_UK_Jobs_and_Training.pdf
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Don’t. Freak. Out.
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"We tend to overestimate the 

effect of a technology in the 

short run and underestimate the

effect in the long run"

Roy Amara

Former president of The Institute for the Future
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Source: Martech for 2024 https://chiefmartec.com/wp-content/uploads/2023/12/martech-for-2024-report.pdf
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Industry 

standards are

set for accuracy 

of AI/ML outputs 

between 70% 

and 90%. 

Everything 

above 70% is 

acceptable as 

a realistic and 

valuable model 

data output

So, is that 

enough?!

AI and machine learning... they're still not perfect



Introducing Research HX

– A full suite of solutions for all research needs including data collection, visualization, 

panel management and qual

– Research HX is part of the HX platform; additional functionality is available through 

Forsta Plus integrations and our qual suite

The best-in-class purpose built, and AI instrumented 

solutions for agency and in-house Market Research.
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AI drives efficiency and halves the time to delivery

with Research HX

Day 2 Drop the file in the Word Importer

Day 3
Add the sample in minutes with Sample Market Place.

Launch the survey and begin collecting data.

Create your survey in WordDay 1

Connect Surveys to VisualizationsDay 5

Generate an automatic PPT with 
your template 

Day 5

Easily make global changes across the 
entire presentation

Day 8

Scripted survey 
available in minutes

The slides are updated as 
data flows in. 

With the data connector the 
data syncs from Decipher to 
Visualization in near real time.

You can setup the report during 
fieldwork, so reports are 
available as soon as fieldwork 
completes. 

Time saving processes
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Side by side comparison producing a project where questionnaire is 30 questions, sample 5000 

respondents, 100 slides in ppt and tables where demographics are crossed by all questions is the 

deliverable, fieldwork is 10 days.

Create your survey in word

Programmers script the surveys

QA the survey and iterate

Add the sample 

Complete fieldwork & clean the data

Export the data for reporting

Import the data in reporting tool

Clean, recode and weight the data

Manually build the charts one by one

Test plausibility figure by figure

Present / share

Start analyzing and exploring

Manually edit typo’s and make changes slide by slide

Complete presentation

traditional way

Day 1

Day 2

Day 6

Day 8

Day 14

Day 16

Day 16

Day 18

Day 20

Day 24

Day 30

Day 23

Day 26

Day 28

Launch the Survey and begin collecting data Day 9
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Details

– Delivers on client desires for Word 

Scripted survey

– Implement respondent data QA checks, 

evaluating data congruence 

Value

– Leverage AI to script a survey based on a 

Word file, saving time with manual 

scripting.

– Evaluate respondent quality within a survey 

by evaluating response congruence

AI survey scripting

Future
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Details

– Open-end probing

Value

– Leverage AI to probe respondents in OE 

questions to get a richer response

AI open-end enrichment
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Available now
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Details

– Provide open-end

enrichment at the 

respondent level

Value

– Leverage AI to help 

process respondent 

verbatims, flagging PII, 

assigning sentiment 

and topics

AI Compute at respondent level
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Coming soon
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Why human’s need to will remain at the 
center of research

Who is driving?
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The machines 

said so… so it 

must be true

You aren’t wrong 

for being right, or 

are you?

Do you stand by 

these findings?

Transparency Expertise Truthfulness vs 

accuracy
Accountability
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So what does this mean for research agencies?

Agencies will be 

enhanced by AI, 

not replaced by AI
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There is time to

learn, experiment 

and adapt

AI offers scope for 

both efficiency and 

growth
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To learn more about us

Stop by booth 413



Thank you


