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From the bestselling author of
THE SEVEN HUSBANDS OF EVELYN HUGO

Contains the
first chapter of
the new novel
ATMOSPHERE

=

Jones

ih cartoohs

& The Six

‘I LOVE it...
remember the last time |
read a book that was so fun*

DOLLY ALDERTON

Taylor Jenkins Reid @

250 MILLION
‘I fell head over heels BOOKS sSOLD
for Daisy and devoured
this in a day’

REESE WITHERSPOON

Ican’t

Jeff Kihhe)/

THE #1 WORLDWIDE BESTSELLER

JAMIE OLIVER

MARY BERRY
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Bakmg Blble

OVER 250 CLASSIC RECIPES

MARGARET

LALLIEEN ATWOOD
».

THE
HANDMAID'S
TALE

QUICK&EASY FOOD
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Besiselling
author of
The Thursday
Murder Club

We Solve
Murders
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Penguin Random House by numbers

25K

books In
print

1000+

new books
yearly

10

publishing
houses

41

publishing
Imprints

21%

market
share

90

years of
history
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It Is a truth universally
acknowledged that...
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Audience Insight at PRH:
we read consumer behaviour

Consumer context & trends

Book-buyers & the market

L= \ This work is
8 all framed by
¥ our audience

Author & title segmentation
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Our segmentation was
designed to drive
audience-centric

thinking




Our segmentation was
designed to drive
audience-centric

thinking

Highly Commended
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REBECCA YARROS

THE EMPYREAN SERIES
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the New Science
of Eating Well

Our segmentation still = 1 .
audience-centric
thinking

Cornerstone to launch data-driven romance imprint

Evermore, headed up by Claire Simmonds

BERNICE L. MCFADDEN
Z\3




S0, what lessons
have we |learned?









SEGMENT QUIZ:
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Connectors

Younger, digitally engaged readers who
like being part of the conversation

THE
SECRET
HISTORY
&
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Segmentation factors
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Cultural

Interests




Our twelve audience segments

Pioneers

Thinkers

Connectors

Connoisseurs

You Tell Me

Realists

Heat Seekers

Chart Shoppers

Buzz Followers

Borrowers

Bitesize
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more literary




Pioneers T

Most likely to
recommend books

I:I f| 0.5m

B £ 7am
Followers

Chart Shoppers
Connectors

! .-.: L.1m £
. » wd 4‘
Thinkers £ 140m

l P 0.6m

£ 95m

Borrowers
Low value ] Connoisseurs

{F 4.3m / High val
' bd 2.9m igh value

£ 110m !
£ 283m

You Tell Me

1.5m

S Realists
Bitesize

| .

Least likely to

recomm.ejnd bocks Bubble size = population size




BookTok segments

Pioneers

Thinkers

Connectors

Connoisseurs

You Tell Me

Realists

Heat Seekers

Chart Shoppers

Buzz Followers

Borrowers

Bitesize




Commercial segments

Pioneers

Thinkers

Connectors

Connoisseurs

You Tell Me

Realists

Heat Seekers

Chart Shoppers

Buzz Followers

Borrowers

Bitesize




Brand advocates

Pioneers

Thinkers

Connectors

Connoisseurs

You Tell Me

Realists

Heat Seekers

Chart Shoppers

Buzz Followers

Borrowers

Bitesize







Segment overlay on all research

Nielsen

BookData Bookmarks

Filter by selecting relevant Audience Segmentation
genre and time period:

YouGov Profiles [JEP\V/YS




Connecting books to segments

Audience lnsighi Adult segmenis ~  Children’s segmenis News v Reporls v Team Tools v

Audience Segments

Children's

Segments Find the right audience

for your book

The Audience Insight Teom Take the quiz

Meet the team , Which Segment
- : are you?

“| don’'t read as much as | used to.”
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Remoie woman, 58




Embedded in the publishing process

shopper insights
for retailers

A~

segment
media proflllng

‘ \Q] jacket
testing

trends and
concept testing

tracking & decoding
market trends







Prioritising closeness to our segments




Understanding consumer context
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been
challenges

There have
along the way






Partnerships can present alternative
views on their audience

Steven Bartlett’'s Media
Company Flight Studio

- Launches Book Publishing
IR RED TOWER BOOKS LTSN | Company Flight Books'in
Partnership with Ebury,
Penguin Random House.

SANCTUARY

SHADOW
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Questions?




