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Into Al and communities
to accelerate insights
into ideas
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B Cash App Insiders

@
Greetings!

This activity will take

about 5 minutes and if you qualify
and complete it, we will send $5 to
your Cash App account.

Friendly reminder &d When sharing
your responses please do NOT
include any personal identifying
information (e.g. your address,
account numbers, etc.).
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Building simple, powerful tools that make progress towards
an economy that'’s truly open to all.
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Why a
Community?




Top Reasons
We Chose Rival

Conversational, more modern approach

Robust quali-quant capabilities

Agility + speed
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Al features

27,641

Community Members

91%

Completion Rate

Edit Video

INSIGHT VIDEO TIMELINE ALL VIDEOS

CLIP1 v

| really enjoy sodas that have a bit of a tang to them
like a citrus soda.

CLIP2

And it totally has to have a good flavor, like citrusy. So
it feels fresh and not too heavy.

CLIP3

It is better when the flavor is light and not very sugary.
| enjoy citrus os mint taste for this.

CLIP 4

| like something with bright tangy flavors and a
smooth finish,

CLIPS

| feel good with lemon or mint soda, especially in
summer.
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Use Cases
and Examples




Supporting impactful initiatives
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Understanding churn
—and winning back
customers

Goal: Identify the factors that lead to users leaving.

How: A mix of quant and qual questions to understand
drivers of churn and winback.

Impact: Helping influence marketing and product
decisions to improve user retention.

PRO TIP

Encourage participants to be candid with you!
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American Express Send &
Split

a

Venmo

Splitwise

Chime

Zelle

Google Pay

Samsung Pay Cash
Apple Cash / Apple Pay
Revolut

Facebook or Meta Pay
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. Only display this item to chat participants if the following rules are satisfied:
Cash App Insiders
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Has Cash App ever helped you o o )
contribute or work towards your
personal financial goals?
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N 0 ® Please tell us about a specific time when you used Cash App to

work towards a shared goal with others.

N Ot S u re \.?-r-_'_) Please be as descriptive as possible - again we want to hear your
stories and encourage the little details! / / £
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Submit message

Understanding Value of
Cash App in Daily Lives

Goal: Gather testimonials about the role Cash App plays in users’
daily lives and experiences.

How: Collected open-ended and video-testimonials from n=4700
panelists about their stories.

Impact: Comms team recontacted customers for interviews and
testimonials/quotes.

Want high-quality videos? Make sure you
offer incentives!

PRO TIP




Cash App Insiders

B o

Concept testing a _
Cash App Card vibe e SR

Goal: Understand perceptions of the look and feel of an
upcoming hardware design.

How: Showed a mood board to uncover interpretations of
luxury, accessibility, and brand fit.

B 249pm

Do you feel like you get value or

Impact: Helped launch the Tortoise Card successfully, bensitis from Using SashAepk

including a campaign featuring Shaboozey.

No xj:

Not sure &

| ]

PRO TIP Offer.in.centives to drive engagement — if you
l can tie it to your product, even better. J




Engagement, speed and revenue

Cash App

Helping the Cash App team

be more agile and have a
Response rate from Chat completes since closer connection to users
active members launching




Al adoption at Block’s insights team

Democratize access Build agents that Use tools from
to stakeholders have specific tasks vendors like Rival

@



Unstructured Data Agent

Orchestrating end-to-end research jobs across

different qual-related tasks:

Data Collection
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[7]  Engagement and interaction

Respondents value the interactive nature of the Inner Circle, where th

npany, test new features, and have a voice in shaping product enhar
mmm«m

Survey respondents appreciate the opportunity to provide feedback a
opinions matter, makin uc
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"9 Share your health journey wishes with us!
How about a snazzy selfie video i to
express your thoughts? We're all ears!

Al Insight Report

Report Generation
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Al Summarizer

Insight Reels

Al Summarizer has been used in 650 projects so far this year




One more
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Boosting response thoughtfulness with Al

Cash App Insiders

Report delivery

QUESTION

itlod Wed love to hear more...

Al POWERED FOLLOW UP QUESTIONS @

Why do you feel thatway? © & = & 3

Display logic for follow up question #1 | |

Always ask this question

12:04 PM
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Creating video reels with Al

@& Chrome File Edit View History Bookmarks Profiles Tab Window Help g : Q &+ = MonJul21 6:14PM
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Eﬂ All projects

Projects

CREATE PROJECT

Project Name Description Created At Actions

app comynercial f..  Timothee Chalamet commercial 7/20/2025

What makes a soda refr..  We asked customers what makes a soda refreshing 7/15/2025
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of Cash App Insiders are "likely”
or “very likely” to talk about the
ad with their friends and family

of Cash App Insiders think the ad
aligns with their perception of

Cash App

agreed that the Al-generated
guestions were relevant

®

Insight title:

Alignment with a modern, youthful brand
image



Take this short survey
for a chance to win an
AirPods Max

$ -
Ashmeed Ali Andrew Reid
Market Insights Lead CEO and Founder

Talk To Rival Tech

And Reach3 At Booth
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