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e 50,000+ ideas optimized across
innovation, advertising and brand

e 36,000 research projects - that’s 1
project launched every hour of
every day, 365 days a year...
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[ PEPSIco BEFORE ZAPPIPARTNERSHP
PepsiCo identified a
number of insights
challenges that
hampered business
growth

Ad hoc projects

Disconnected




Creating a repeatable global playbook for
thousands of marketing and insights
professionals
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Amplify (ADA) ad
system is more
predictive:

60%

Integrates best in class
ad research methods

Ads researched
with Amplify (ADA)
at early stages are:

62%

more effective




Meet Ada: PepsiCo’s insights iOS

Innovation
Testing
Toolkit

Advertising
Testing
Toolkit

Knowledge
Management © ©
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How the
partnership has
helped transform
PepsiCo —

Get the full

(framework
N\ AT >
.&q@

Zappi Confidential & Proprietary Information



Amplify delivers
real business impact
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Amplify results in
better advertising over
time:

30%

Improvement in
creative effectiveness




Predictive

1 J° models to
BU I Idlng assess creative
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Advice for those looking to increase ad

effectiveness by 50%?

PLATFORMS

- Ad hoc surveys

- Basic survey
tools

- Cheap

- One off data
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- Opinions over data

grow L
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Ada
ZAPPI and PEPSICO
Partnership

- Best-in-class methods
- Connected datain

a learning loop
- Flexible Service model

TRADITIONAL

- Slow & expensive

= Inflexible

= Single-use

= Outdated
methodology
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Marketers
on the move-
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Stay in touch
with our FREE
newsletters
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