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Al: From Curiosity to Capability
Building a Smarter Future for

Fresh Produce Intelligence
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GLOBAL INTELLIGENCE
INTERNATIONAL FRESH PRODUCE ASSOCIATION

Maddie Rennardson Rachel Blake
Coordinator Manager



We Had Data, But it Wasn’t Enough

Fresh Berries 2025: Dollar sales up 71%, volume up 5.6%, price per volume rises 1.5%—steady
growth across all measures vs prior years.
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From Data Dump to Decision Driver
— Delivering not just access, but actionable

intelligence.
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How did berry sales in
June compare to last
year?
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Redesigning for Integration
- Turning Consumer Trends into Assistant-Reacdly

Data
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Using Al to Build the Al
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What motivates Gen Z consumers in
the U.S. to buy fresh produce?

How Al is
Changing
Member
Experience




The detalls

PLATFORM VECTOR PROMPT THE DATA
STORE ENGINEERING LAKE




Ask, Understand, Act

In June, $7.9 billion in
berries were sold at retail in
the US. This is up 1.5% over
June 2024. This increase is
primarily a result of price
increases, as volume was
only up 0.4%
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