
Understanding Today's 
Insights Challenge 
Through History's Lens
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Imagine a world suddenly flooded with 
new information. 
 

Traditional systems are overwhelmed.
 

All because of one invention.
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The printing press.



44

Sound familiar?
 

History is repeating itself.
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THEN

No quality control

Flood of unverified texts

Information abundance but 
without any structure

NOW

A lack of confidence in data 
quality

Demand for instant insights 

Data rich but insights poor

Then vs. Now
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The solution to the 
printing press problem?
 

Libraries indexed the 
information

Disciplines emerged to manage 
how knowledge 
was distributed 

Information was standardized 
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Access ≠ Understanding 
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human understanding
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They’re all asking critical questions.

Clarity. 
Guidance. 
Strategic direction. 
Human understanding. 

And they want it fast!
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Tools don’t think. 
Tools don’t understand your business, your 
competitors, your goals. 

And do they really understand 
your customers?
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“So, what does this mean?”
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a researcher

—a thought 
partner
They clarify the business goal, 
define the outcome they’re aiming for, 
and then we design the approach.



13

insight isn’t just about spotting patterns

—it’s about knowing which ones matter.

Technology is 
a partner, 
not a replacement. 
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Researchers focus 
on design and 

analysis 

Technology takes 
care of the ops 

side

Smart 
insights, 
delivered fast, in 
a format they can 

actually use



15

To go faster,
you must go thoughtfully.

Researcher 
designs the 

study.

Operations 
partner gives 
consultation.

Automated 
Survey & 
Hosting

Audiences 
Access

Researcher 
delivers the 

insights.
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What are ballpark 
costs and timing? 

Projects start at*

$10K 

And typically take 
3 days
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Agile research 
without sacrificing 
strategic thinking.
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"Spotlight provided fast, targeted insights to 
a time-sensitive business question. The tool 
was flexible with the rigor and quality we 
needed to move forward quickly with 
confidence."

What do customers actually think?
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Close & 
Questions
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