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MORE TO UNPACK

Unpacking AI with...AI: 
How Away uses Outset’s AI 
interviews to understand the 
way people shop with AI
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The most advanced AI Moderated 
Research Platform on the planet. 
The depth of an interview. The scale and speed of a survey.  
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How does it work?

1
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AI-moderated research value drivers

    Go deep, at scale. 

By conducting hundreds of AI 
conversations at once, you are able to 
capture nuance and depth across 
massive (and multilingual) audiences. It’s 
the deepest survey you’ve ever done and 
a true quant/qual mix.

      Spend less. 

By empowering an individual researcher to 
quickly capture qualitative data from 
hundreds of participants, you can reduce 
the time and costs required to get the 
answers (and make the decisions) you 
need. 

     Go faster. 

By capturing and synthesizing rich, 
qualitative data in hours rather than 
weeks, you can deliver answers to the 
business 100x faster. It’s the fastest 
qual project you’ve ever completed.

1 2 3
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DISCOVERY USE CASES EVALUATIVE USE CASES

Market strategy & 
segmentation

Brand research
Innovation & 

concept testing
User experience 

& usability
Creative testing

Ad test for new 
advertisement

Brand perception study 
across the CRM category

Journey mapping for 
accounting professionals

Concept testing for new 
product development

AI-moderated research use cases

Usability test for new 
AI tools
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Usability test to 
enhance UI on key 

ecomm pages

Away’s use cases

Campaign tests to 
inform landing pages

AI shopping study to 
understand emerging 

behavior & content strategy

Market evaluation for 
new product launch

DISCOVERY USE CASES EVALUATIVE USE CASES

Market strategy & 
segmentation

Brand research
Innovation & 

concept testing
User experience 

& usability
Creative testing

WE ARE HERE
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Context

282%↑ AI traffic in 4 months

● Rapid increase in 
AI-driven traffic

● More customers are learning 
about Away from AI chatbots

● Customers mentioned using 
ChatGPT to shop in interviews
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Why Outset

Challenge

New, unplanned research need 
not on the roadmap

Goal 

Understand how AI shopping 
behavior impacts content and 
digital strategy

Outset

● Speed: Collect in-depth 
responses quickly

● Scale: Larger sample size (75+ 
interviews) to understand scale

● Efficiency: AI analysis to speed 
up insights generation
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Research design

AI-generated guide

AI-generated 
research Q’s and 
programmed 
interviews as study 
guide starting point

AI interviews

AI-moderated 
interviews for depth, 
scale and speed from 
75+ interviews 
overnight

AI analysis

AI-coded qualitative 
data to thematize 
results and surface 
insight nuggets for 
efficient reporting

     Goal: Understand why, how and when customers incorporate AI for shopping
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Research results
Q. What makes AI particularly useful for online shopping?

AI is valued for its speed 
& efficiency for product 
research over Google

HMW

Change the timeline 
of decision-making 
and marketing
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Research results

Customers especially 
value AI for mid-funnel 
comparison in the 
shopping funnel 

Q. At which stage of your shopping journey do you bring in AI?

HMW

Inform marketing & 
content strategy w/ 
focus on comparison
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Research results

While optimistic, 
customers remain 
cautious and inclined 
to verify AI results

Q. After seeing the results, where would you go from here?

HMW

Show up in more 
trusted sources, 
publications and 
reviews 
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Research results

Q. How do you expect your usage of AI for shopping to 
change over the next year?

Continuously growing AI 
usage validates the 
importance of this study

98% 
same or 
more likely AI 
usage

HMW

Follow-up research 
to understand 
long-term impact
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Research 
outcomes

• 75+ interviews 

• <12 hours active 

working time

• Weeks saved

Emerging trend 
of AI shopping 
unprompted 

from research

Leadership 
interests → 
unplanned 

research need

Rapid research 
& insights 

generation w/ 
Outset 

Research impact 
on content & 

digital strategy in 
discussion

Outset enables much shorter timeline to 
accommodate for timely, unplanned research

3-4 weeks
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Going forward
→ Able to hit the sweet spot of both qual and 

quant insights with the same resources
○ Digital shopping behaviors
○ UX/Usability benchmarking

→ Augmenting existing methodologies

→ More frequent studies, more topics

• Core UX 
research 
tool 

• Broad range of 
applications
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Questions?


