The Intersection of Language & Research
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\ Our Services

e Translation & Al translation
editing/validation

e Survey data quality evaluation
e Bilingual moderation

e Simultaneous interpretation
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p)c About Multilingual Connections

Woman-owned agency founded in 2005 that helps you
understand, engage, and grow your audience in 75 languages.

Transcription
Linguistic consulting
Multimedia localization

Data annotation
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About Dscout

Global Reach & Insights

Remote qualitative research platform
that allows companies to capture in-
context user feedback through video
diaries, interviews, and usability tests.




Ten years & 4 million words

Translation & Localization Multimedia Services
Screener, survey & mission Back translation of open-ends,
translation, legal content and interpretive transcription for
platform localization. video/audio, and subtitling.

Languages Supported

Spanish, French, Portuguese, Chinese, Italian, German, Korean,
and Japanese
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If I Can Ever
Meet You
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If language shapes what people can express,
it shapes what you as researchers can learn.

2) ®
Interpretation Sharing Insights
Language changes how It changes what It changes what insights
questions are participants are willing are even possible.

interpreted. to share.

This isn't a translation problem. It's a research design problem.
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The shift we're seeing

@ /- 4
Efficiency Invisibility Devaluation
Al tools are faster and Translation feels Language is
more accessible than automatic, becoming a increasingly treated as
ever before. seamless layer in our a commodity rather
interactions. than a strategic asset.
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Al translation & strawberries
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When we see the mold

utely right.

are absol rking, this
Good catch — and you logic is oMY partially WO automating egigs ; > & very good carep, (a
he unsaved changes — N Sheets), nd actually vepy,
Right now, t e Ommon whep,
why: THIS WILL FIX IT. GUARANTEED THIS TIME. T ——
' (because now it ' +ha right column — no more "why is this showing

rification! Let's nail this.

Xcel, |
when Ignore is lent Catch __ you' b — and thank you for the cia

. ey ; eat jo
a bit tog | 1€ absolyggy, .~ 're doing  great]
Ong for | Y right ,
Ideg| display, oth v, Isio ]
Wi “'\O - Que f GODQIE Searrh - ns Com In rinks -
1100
THIS WL FIX e But this version should work perfectly based on everything you've shared so
. i
dng the 19 Lco far. Want to add a sync log or timestamps next?
e

Perfect — thanks for the screenshot.

You are exactly right — this looks awkward because Materialize CSS
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When we don’t see the mold

Welcome oz o
¥ 3B Bienvenido

We Are Ar

Immigrant
Welcoming
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When we don’t..."EMOCLEW"”

\X/elcomé E)CH-“ = S ChatGPT: The Hebrew is correct and in the
%30 Bienver proper right-to-left order.

We Are An Me: The Hebrew is in fact backwards.
/mm{qnlnt ChatGPT: You're right, and thank you for
V.l catching that. Let me correct my earlier

ceconue lﬂg statement.

Congre
g gﬂflﬂﬂ Me: Why didn’t you catch that the first time?

ChatGPT: Because I made a bad assumption

Bic based on a quick read of the characters
Ienvenyfe AM1>°n AR 2 ifvi i i I
Witamy Vo4 = instead of verifying the direction in the photo.
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“A user should not trust me blindly”

Welcom@ gz e - ,
X Bienver Me: I specifically asked if you were 100% sure that
the rest was correct. Take another look at Arabic.
WE Are An ChatGPT: You're right to push on this, and
!mm{qnzizz‘ thank you for insisting on an additional pass.

After re-examining the Arabic, the answer is:
No, the Arabic is not fully correct either.

Welcom 7149

Congregation |
.- Me: How can a user trust you in languages they
; don’t speak?

i..'. i '..‘*.' j;
Bienven ChatG.PT: A user should not trust'me blindly,
Witamy Ditcamm m . especially in languages they don’t speak.
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We all know AI struggles
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“cleanup’
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Beyond Al

~
What
people
think
- J
- 2
What's FY pre-transiation [ ] translation [ H
pOSSibIe — e Content/goal analysis e Style guide —= e Human, Al e Set parameters
e Terminology development or hybrid * Al-prompted
assessment » File processing ¢ Determine model editing
E Post-translation E E ﬂ Finalization E E
¢ Expert review o Al-assisted QA e Design e Content
e Style guide e Cultura ada n nana
adherence assessment e Client e Final verificati
\_ J
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Every project is a judgement call

LEGAL DOCUMENT GENDER NEUTRALITY

(I I @ nji D

CULTURAL CONTEXT TABOO SUBJECT

USE OF IDIOMS LOCALIZED DIALECT

@I 1)1 D @I || o

INDUSTRY-SPECIFIC GLOSSARY LEGACY ABBREVIATIONS
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How language impacts surveys

You may not be measuring what you think you're measuring.

yA 1f Q

Lexical Variance Scale Behavior Conceptual
"Household," "trust," Response scales Equivalence
and "privacy" don't behave differently Comparable data
translate evenly across across languages and requires conceptual
different linguistic cultures, impacting equivalence — not just
contexts. data reliability. accurate translation.
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Gen Z screeners

B 2o V)

Challenge Approach Results
Ensuring screener questions Native Japanese linguists from Quick, accurate, and relevant
are relevant for a Japanese Japan with understanding of localization that resonates with
audience the Gen Z audience the target audience
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Income & living situation?

-

Original

What is your annual household income?
Less than $50,000

$50,000 to $74,999

$75,000 to $99,999

. $100,000 to $124,999

$125,000 to $149,999

Over $150,000

. I prefer not to respond

OTMMmMoON®>

Which of the following best describes

your living situation?

. Solo

. With parent(s)

. With roommate(s)

. With partner/spouse

. With partner/spouse + child
With child under 18

. Other

N w >

T m

~
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Localized

What is your annual household income?
A. Less than ¥2,000,000
B. ¥2,000,000 to less than ¥3,000,000
C. ¥3,000,000 to less than ¥4,000,000
D. ¥4,000,000 to less than ¥5,000,000
E. ¥5,000,000 to less than ¥7,500,000
F. ¥7,500,000 to less than ¥10,000,000
G. Over ¥10,000,000
H. I prefer not to respond

Which of the following best describes your
living situation?
A. Solo
B. With parent(s)
C. With friend(s)
D. With partner/spouse
E. With partner/spouse + child
F. With child under 20
G. Other

~
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Translated

HHEFEIR (FRSIATDOMRXZHEE) ZHA TS,

A. 2005 X

B. 2005 LLE300AH X

C. 3005 M L E4005 M Xif

D. 4005 M LA L5008 H ki

E. 5005 M LL_E7505 M &

F. 7505 M LL 10005 M xi&

G. 10005 L E
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Accuracy

English original
Purchased or leased a new car

Al
HEZBATEIEIL2ILLE

Purchased or rented a new car

Post-edit
HEEZBAFIIHA——XLT-

Purchased or leased a new car
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Focusing on gender

English original
Were you a delegate at this convention?

Al
;Fue usted delegado en esta convencion?

Post-edit
;Particip6 como delegada en esta convencion?

Back translation
Did you participate as a delegate at this convention?
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Public transportation study

Translation of survey and recruitment instructions from English into Spanish +
translation of participants’ written and video responses from Spanish into English

= O &~

Challenge Approach Results
Translation of content Native Spanish linguists Quick and accurate
specific to Barcelona + from Barcelona translation and verified

quick turnarounds geographical locations
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Who's “Geel”?

a R

I can’t express myself to the same degree of nuance in
Spanish. My own perception or concern - whether or not
it's true - is that some people don’t view me as smart
or can only see a very superficial part of my personality.
I'm so glad my husband is bilingual, too, so he really gets

me in both languages.

- Meredith, native English speaker j
In Latvian, my personality slightly changes as Latvians

are more reserved, and we don’t use a lot of non-verbal
expressions. In Latvian, I can definitely express myself

better and maybe joke more, as some things just don’t
make sense in other languages.

- Sveta, native Latvian speaker

\_ /
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In English, I feel my thoughts are clearer. There is a
level of sarcasm or vulgarity that sounds better when I
speak Yoruba. That said, English Ife might be too
serious/formal, while Yoruba Ife might come off as jovial.
When I need to express something deep, or intense,
I'll switch to Yoruba.

- Ife, Yoruba/English speaker

/
~

ﬁhave always had a more “optimistic” thinking in
English. It's much easier to joke around in Turkish,
though I also think I'm much of a realist in Turkish. If I
want to talk to a mental health professional, I also make
sure that they at least speak a certain level of English
because, in such a setting that requires emotional
conversations, I feel like I absolutely have to code-

switch freely.
kHatice, native Turkish speaker
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How language impacts interviews & focus
groups

Language impacts what insights are even possible.

— ® U

Language Lost Nuance Storytelling

Simplification G s, Al Barriers

subtle nuance frequently
get lost in translation or
non-native speech.

People often simplify their Rich stories and detailed
thoughts and expressions narratives don't emerge
when speaking in a the same way — or may

second language. not emerge at all.

TR O Ve [




Multilingual

CONNECTIONS



When language is an afterthought

Translation at the end can't fix what the design got wrong.

o ® Q

You can't correct for You can't uncover insights
You can't retrofit meaning cultural assumptions after participants couldn't
the fact express

Language isn't a final step. And it isn't a commodity.

Treating it like either one costs you data you'll never know you missed.
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Language is research design

When language is built into the process from the start:

2) ®

Clear Intent Authentic Voice Market Agility Deeper Insights
Questions are interpreted Participants can share Concepts travel across Unlock insights that
exactly the way you fully, in their own unique markets without losing simply wouldn't be
intended. voice. meaning. possible otherwise.

Language decisions are research decisions.
Make them early, make them with the right people, and watch what becomes possible.

Muitingual e Niahd®™R 0




That's what partnership is for

When the relationship is working, you don’t have to worry about the complexity,

Your Language Partner Proactive Support

Knows your tone, goals, and workflow. They They catch the calls you didn't know needed
know where Al fits and where human to be made, ensuring nothing falls through
judgment is vital. the cracks.

You focus on the research. Make your partner handle the rest.

¢ Multilingual
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What partnership looks like

u "We are able to take on complex international research projects with
dscout confidence, knowing that we have a trusted language partner in place."

Timely & Professional Reliable Partner

"The support we receive from MLC is always "Always receive wonderful and timely support.
incredibly timely, professional, and friendly. We We are always able to rely on MLC to help us
value their partnership so much!" meet our research goals!"

Top-Notch Communication Exceeding Expectations

"MLC knocks it out of the park every time. The "The MLC team consistently exceeds all

speed to deliverable, and the level of expectations... they are doing everything in their
communication is absolutely top-notch." power to provide a top notch experience."

T OTEGAE TE



Connect with to learn more!
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