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Who is Loretta “Hugh-duh-low”?

www.linkedin.com/in/lorettahudelot

Insights Data Storyteller | Bridge Builder | Educator
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How are these movies different?
Drama

Horror

ActionSuperhero

AnimationComedy
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What makes ‘Good’ v. ‘Elevated’?

Fulfills the genre ‘promise’ 

Tropes drive the plot

Conflict is clear, external 

Functional, quality visuals
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‘GOOD’ MOVIES ‘ELEVATED’ MOVIES

Genre explores deeper truths

Tropes used as metaphors

Conflict is internal, systemic 

Mirrors the internal state

Movies
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What makes ‘Good’ v. ‘Elevated’?

Validate assumptions

Focus on accuracy, KPIs

Standardized output

Address stated objectives
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‘GOOD’ RESEARCH ‘ELEVATED’ INSIGHTS

Reveal deeper realities

Human truths with data

Narrative builds change need 

Long term strategic growth

Marketing Research
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What’s the secret?

Proprietary. Do not share without permission.



Five 
Why’s

Research 
Brief

Identify immediate problem 

"The package is ugly"

Identify objectives to 

accomplishW
A

N
T

Identify WANT v. NEED

Underlying human tension 

"The brand is out of touch"

Deeper needs that define 

‘winning’N
E

E
D

V. V.
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CASE STUDY
Quantitative
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This is What We Want

Give us this… We did this…

WANTED
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WANTEDFirst Round Deliverable
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It’s correct, but it’s not 
what we need
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After Deeper Understanding Needed
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What’s really most important?



‘Storied’ in an Engaging Way

Final Qual Deliverable

Needed
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NeededElevated Insights Delivered!
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Needed

Proprietary. Do not share without permission.

Elevated Insights Delivered!



AI Can’t Do ‘Elevated’ Insights Well

● Clean, categorize, summary

● Identify common themes 

● Generate initial charts

Human FunctionsAI Functions

● Identify data outliers 

● Connect the why’s

● Add nuance, emotion, action
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Questions?

Want a free elevated movie bonus?

lfh170000@utdallas.edu
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