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Looking back
at the past

Challenges in traditional
product testing.
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Fragmented research.

Each project had to be
set up from scratch,
with no real template
to start from.

Long
Processes.

Repeated work meant
longer timelines and
higher level of approval
at a project level.

Inconsistency.

Insufficient standardization
across projects resulted in
inconsistencies across
research design, methods,
logistics, and databases.

Complex
Handover.

Low standardization
made the team-level
handover of individual
responsibilities complex.
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Need for quick
decision making.

Innovation and speed to market
matter more than ever, while consumer
preferences continue to evolve rapidly.

Research must move quickly, delivering
insights as soon as possible to enable
timely decisions.
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Lack of processes and tools for
historic data analysis.

Fragmented Data stored in Investigating past
Research = different places and data and compare
Fragmented formats. across projects

Data. was complex.
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Diving into
the present

Driving transformation
with Product Hub.
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Whatis
Product Hub?

The global platform for end-to-
end consumer product testing.

35+ yeadrs MMR'’s product expertise
+ modern, scalable technology =
faster insight & faster decisions.

Built for

(

Speed.

Faster insight, faster decisions

Scale.

Global reach, local execution

Expertise.

Proven methods, built in
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Streamlining the

Go back to project

What do you think of this product?

s e l - u ro ce s s enchmarking - Edit Questionnaire CREDITS USED IN MAIN: 53 OUT OF 60
Main Questions. + 1g: _oot
search
12 Overall Opinion - C.

Templated solutions enable:
« Faster questionnaire design
- Fewer inputs needed at a project level

e Reduced back and forth

» Less rounds of approval



Py t Hub. CHALLENGE 1
/é ) roduct Hub

owered by MMR Optimizing project set-up phase

Saving our client’s time.
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Deliver

Collaborative set-up of Solutions built in the platform, Driving speed and efficiency
required in-platform ready to launch each project at through automated platform
solutions the click of a button

What does this mean?
Less time. More impact.



CHALLENGE 1
Optimizing project set-up phase

Maintaining quality and
excellence at every stqge.
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Supporting our clients with
quick decision making.

Final report
delivered
4

Traditional RECRUITMENT & ANALYSIS &
project FIELDWORK DELIVERY

.
Topline results
delivered

Lesstime spenton
+ Charting @
+ Tidying up the report _

+ Follow ups
Automated report

available
v
°
// Product Hub. SET-Up RECRUITMENT & ANALYSIS &
/,‘ Powered by MMR FIELDWORK DELIVERY
o .
Data published Final report

in the platform delivered



s CHALLENGE 2
é p roduct Hub. Empowering faster decision makin

owered by MMR

Tables & Crosstabs ~N

LN ?///a Product testing redefined | Pro X °
& >  (C theproducthub.com Dk @ :
< Back to Jade & Joy Protein Bar UK CPT |~ Demo Tl :

MARKET
by MMR EB Tables di  Charts @ cCrosstab ) sticky Notes () i[5 Penalty Analysis () (0 Verbatim Explorer S United Kingdom

22 v @ sSigTesting~  Sample v ¥ v Qv ®@©v v 9

Q. Search questions <
‘OVERALL OPINION

What is your overall opinion of this product?
Screener questions

QIZ COMParson 1o otners - Group 1
Concept
GRENADE MISFITS
é‘;‘gg‘;ov CHOCOLATE CHOCOLATE
Ql4 When eaten TOTAL CROMB () CHIP COOKIE COOKIE
DOUGH (E) DOUGH (C)
QI5 Occasions
Base size 376 133 120 123
Q16 Agreement 3B 63% 7% ¢ 3% 54%
QI8 Overall opinion B3B 7% 3% 4% 15% AB
Q21 New and Different 1- Dislike extremely (1) 2% 2% 0% 4%
o . 2(2) 2% 0% 0% 5% A
Q27 Thinking about this
product, how much do you . .
agree or disagree with the 3(3) e 2% 4% G
following?
4(4) 4% 3% 3% 8%

Q28 Unpriced purchase intent 5 (5) 4% 5% 4%, 3%
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( NON ////a Product testing redefined | Pro X + (+
& >  (C theproducthub.com DA @ :
& Back to Jade & Joy Protein Bar UK CPT I~ Demo Tl :
. . . MARKET
by MMR 5 Tables ol Charts @, cCrosstab [J sticky Notes () A& Ppenalty Analysis (0 Verbatim Explorer [:2] United Kingdor,
all v DataType v~ @ SigTesting v Sample v 7 v qv ©v ¥
Q. Search questions <

UNPRICED PURCHASE INTENT

Based on this product experience, how likely would you be to buy this product?
(1) screener questions

Group 1
Q14 When eaten

B Definitely would not buy (1) [ Probably would not buy (2) ™ Might/might not buy (3) B Probably would buy (4) W Definitely would buy (5)

Q15 Occasions

Ql6 Agreement Jade & Joy Cookie Crumb ... o

|

Q18 Overall opinion 5 35%

Grenade Chocolate Chip ...
Q21 New and Different

Misfits Chocolate Cookie ... 27%

Q27 Thinking about this
product, how much do you 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
agree or disagree with the

following? Base size: n=c.125

Significance testing is not applied to this chart type.
Q28 Unpriced purchase intent

Q29 How likely would you be to j
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Sample v Yv ©v v 9O

Q. Search questions . sy e .
Q3 Tap on the part that you like the most and let us know what you think in the sticky note that

appears.
Q3 Tap on the part that you like the
most and let us know what you think . < P
in the sticky note that appears. Misfits Chocolate Cookie Dough  Jade & Joy Cookie Crumb  Grenat

< Comments X

Q4 Tap on the part that you dislike
the most and let us know what you Base size: n=133 Cancel Save

All (123)  Ingredients (38)
think in the sticky note that appears.

Jade & Wby Coekie Qqumb

Jade & Joy knows yo@want to lock g8 feel #@your belt, Good protein amount

opting for Healthfsnackgvithout compromising on taste.

With delicious plant-basl® protein bars containing all the

ingredients needed to he nogeRobgen production

g e g an8 revitaiing hair and That anyone can eat this product
° o Jade & Joy

Indulgef®, Zatisfying andbenefit rich, with Jade & Joy you can D e

ngw eddR hogglate to your skin cargroutine. - .“, .

3 The ingredients

* 180Kcd\

« AddeTitamimg grineflis | like this as it seems really good
* Vegan

* Delry free
* Gluten free

| liked the ingredients

the health benefits are incredible

| love more vegan products are coming out on the market.
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Penalty Analysis

LN ////a Product testing redefined | Pro X °
&« > C the produ cthub.com Yo @ :
& anckta inde & Joy Protein Bar UK CPT e Demo Tl :
Product Hub
MARKET
by MMR [T ol Charts @, Crosstab ) sticky Notes () &8 Penalty Analysis © {0 Verbatim Explorer e United Kingdom

Sample v Y Vv g v 9

Product
Penalty Analysis Jade & Joy Cookie Crumb v
Penalty type: Unweighted ()

() Show answer labels PENALTY TOO LITTLE % TOO LITTLE % EXACTLY RIGHT % TOO MUCH PENALTY TOO MUCH

Q35 Chocolate 23 16% 74% 10% 10
Much too weak - Much too strong

Q36 Cookie flavour 15 20% 72% 8% 29
Much too weak - Much too strong

Q37 Caramel filling
Not nearly enough caramel - Far too much car 1.0 24% 68% 8% 1.8
amel

Q38  Swsstness 20 16% 72% 12% 02
Not nearly sweet enough - Much to sweet

Q39 Texture o o, o
Much too soft - Much too hard 0.8 5% 8% 17% 17

Q40 Chewiness 01 7% 76% 17% 21

Not nearly chewy enough - Much too chewy

QS Afimcimats , 0 5% 62% 32% 15/
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-3 Al Verbatim Explorer

Top Themes

Allquestions Q3 Q4 QI3 QI8 Q20

Appealing taste and texture - QI9

9 Great taste and authentic cookie dough flavor - QI3

\J

3 Indulgent taste and appealing flavours - Q3

Healthier option (e.g., low sugar, high protein) - QI9

5 Added health benefits such as collagen, vitamins, and nutrition - QI3

Texture issues (dry, gritty, powdery, chewy, crumbly, claggy, sticky) -
20

o
|o

High protein and collagen health benefits - Q3

75% (281 mentions)

59% (184 mentions)

25% (93 mentions)

24% (89 mentions)

23% (73 mentions)

23% (88 mentions)

21% (79 mentions)

CHALLEN
Empowering faster decision

PT

. Crosstab [J  sticky Notes && Ppenalty Analysis ©  Verbatim Explorer

Q19 What, if anything, do you like about this product?

Products:
Sample: Total
sugg. stions: O

This may take a moment. Please be patient.

Your data is ready. How can | help?

se the key reasons for liking the

The key reasons participants liked the Jode & Joy Cookie Crumb product are:

1. Taste: The flavour was ity s delick induigent,
and not too sweet. Many found it superior to other health or protein bars.

2 Texture: liked the of crunch, ct
describing the texture as pleasant, satisfying, and like a treat.”

and

3. Health Benefits: Many appreciated the added protein, collogen, vitamins, and
minerals, and the specific benefits for skin, hair, and nails. The vegan and piant-
based nature was highlighted as an extra plus.

4. Packaging: The packaging was often praised as attractive, inviting, elegont,
vibrant, ond p: i ing out from i

5. Satiety and Convenience: Participants liked thot the bar was filling, could replace
a meal or snack, was convenient and easy to eat, not messy, and suitable for on-
the-go or after workouts.

Additional aspects occasionally noted include the appealing smell, the product's
uniqueness, and the absence of a typical protein bar aftertaste for most people.

What could be improved about the Jode & Joy

product, if

Compared to other snock bars or protein bars you have tried, how does the Jode & Joy Cookie Crumb bar stand out (or not)?

Type in your question

\
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Built-in standardised Pre-defined
solutions data settings
Data
Consistency

CHALLE
Enabling historic data a

°Pa

Standardised
KPIs setting

2
-
_____________________________
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Enabling historic
data analysis.

Product Hub is enabling clients to

- View all data in one place

« Track KPIs over time

* |.:|”|.1|||. i

e (Generate norms

« Run future meta-analysis across
products, categories, markets

ONE CONNECTED
RESEARCH ECOSYSTEM




N\

Product Hub. /
Powered by MMR

Stepping into
the future

Shaping the next generation
of product testing.
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Powering digital
transformation.

Standardize testing Index data and insights Leverage meta-analysis for Generate product
processes & KPIs. in one place. trend identification. intelligence with Al.
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Add KPI

KPI
Qverall Liking: Mean ~

Description

Measures instant consumer appeal - if you can find a
product that more people really like, then the chances of
success dre higher!

Define your KPIs. | ...

Select an overall appeal question from the PRODUCT section (for
concepts use the Overall Liking: Mean - Concept KPI)

Q2 Overall Opinion Tag: _oo
Norms
Optional

O Required

Back to Playground = NOMMR T4

MARKET

@ scorecard BB Tables ol charts @, crosstab [J sticky Notes i Penalty Analysis O Verbatim Expl > B Jrited Kingdom

@ norms v @D sigTesting v sample v 7 v

Scorecard

snapshot of product performance on KPls

oo NORMS @ vesTPRODUCT MARKET BENCHMARK @ cOMPETITOR | @ TesTPRODUCT 2 B COMPETITOR 2
Average-good  Excellent (a) * (B) (c) () ®

Mean @ 72 76 7.8 CDE 45 5.0 52

Impact @ 30% 42% 36% B0E 31% 41% BoE 33% 25%

Emotional algnment © | 75 . CEE T 40 . 2 sco re c a rd s

“Letters indicate a signifis difference - 90% iled (unless stated ) W Benchmark avarage-Good values [l Excellent values
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4 Back to projects Q R OMMR 1L

[ ©ronded Benchmarking ©: o e &z soumon g Serveewone, :

216816 [Si0p) PO number: 8661 United Kingdom Cancept Testing (HUT) Serviced research [
88 Dashboard ganchman Proouct
Products 643 Market Benchmark v
Pisase complet the product details below. The Information specified hare,
B Products including the product order, wil ba used In tobles and reports
HAME IMAGE cope COLOUR  PRODUCT TYPE FLAVOUR X +Adatgiypev @
= Questionnaire
(] P —_—
Participant
q r o u c s w I e e I
o Product
= piacement
In-Market it Herbal
‘ £ Logistics
Morket Benchmark 543
re eva n I n o o
o i ) (=
@ oo
Competitar | 157 [ ]
= Activity
Frototype - 1D Harbal  Honay
@ MMR Only
Tost product2 - ™
{) Dev utiis
‘Branded Benchmarking Germany X Test product| X overalllking X Clearall Country [ Region
pr— — United Kingdom
aranded Benchmarking ialy X Competior] X Clearall india
Clearall usa
Methodology
cur
Product Performance Comparison M ction standards @D Norms  Bar chart
HuT
@ testproduct’ (@ Morkst benchmark (@ Competitor |
HuT
10
acs
Tags
s @ scent
N @ vonilla

Honey

- | results.

]
]
]
& caramel
]
]

Herbal

Nutmeg

DEMOGRAPHICS

Gender ()

Ouercll Liking Overoll Uking Overall Liking Male
=1 q randed Benchmarking ltaly
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Building a product intelligence
ecosystem.

THE STRATEGIC SHIFT

Isotated-studies Sutputs-and-data KPts-andnorms
! ! l
Cumulative Knowledge Base Strategic Intelligence Leading Market Trends

THE OUTCOME

Rapid Innovation.
Superior Products.

ANTIFRAGILE PRODUCT PORTFOLIOS.
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Find us at Booth D!

Simone Bozzetti

Product Hub
Client Services Manager

Tasneem Dalal

Product Hub
Client Services Director

= EXCELLENCE

BREAKTHROUGH
B AWARD

2025
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