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INSIGHTS THAT MOVE. FURTHER, FASTER.

Solve your toughest growth challenges in days.

SOMETHING BIG IS HERE
Meet us
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Vice President,
Research & Insights

COME NEAR

Kolin Watts




In51ghts Lab

222222222

hhhhhhhh



Research Journey
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WHERE WE STARTED

Inspired by Data,
one step closer natural curiosity Grounded
by Mission
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These two ideas together told us
we had to approach our research holistically

We couldn’t focus on
just Christians or just skeptfics...
the roeus was omn EVERYONE
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SEGMENTATION STUDY [ = I/l{e embarked on
studies that started out

Building the |11 wusmmewaey peope
Infrastructure | e e

an empathetic segmentation perspective
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IDENTIFY TARGET

Data Drives
Strategy

a~ E! SEGIEN¥
2N B becomes focal point " b
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\o |1|]J] | lllustrating the largest gap between curiosity & proximity to Jesus

This allowed us to build out a specific brief
for a newly identified group, rooted in insight
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3 % -ative arch studies,
nue to develop and
~  afluid understanding of our ne|ghbors
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* SEGMENT PROFILING

TRACKING STUDY

evolve

N=17,126

DIGGING DEEPER

Understanding
our Neighbors

Feb 2025 — June 2025

June 2025 -~ Feb 2026 (monthly)



Neighbors
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ACTIVATION OF
INSIGHTS

Making It Real,
Driving Toward
SMART Goals

develop Brief

for our creative teams to reference

From there,
we had clear next -
steps :
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ACTIVATION OF
INSIGHTS

Making It Real,
Driving Toward
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ACTIVATION OF
INSIGHTS

Making It Real,
Driving Toward
SMART Goals
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He Gets Us ad
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CREATIVE TESTING

Breaking
Through

with Relevance & Meaning
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Qualitative Insight Examination
via focus groups

As we worked
: : : through creative,
Creative Itergtlan + Refinement we a Iga developed a
ased on feedback "
testing roadmap

Quantitative Testing
via Sentient
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What’s on your mind today?

DESIGNING
ONE STEP CLOSER ==

Ongoing =
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Programs
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we have todoitall? ?m;x?‘,::r:e?
()

)
A

: S,

Based on insights from the This approach takes
iterative research, we evolved our neighbors through
HeGetsUs.com experience to pick self-guided, personalized
up where campaign content spiritual experiences
leaves off
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RESULTS

One Step Closer,
Moving Forward

b —
- M HE GETS US Those aware of He Gets Us aware show
Eﬂ’ﬂ ];Sgc KING S'IlLbJ D%b significant openness to hearing more
about Jesus’s teachings and stories

FROM Ranked 4th most popular
New Yok @imes  Super Bowl ad *

* https://www. nytimes.com/2026/02/06/arts/television/super-bowl-ads-ranked-202 6.html
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Questions?
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Thank you
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