
Insights that move. Further, faster.
Solve your toughest growth challenges in days.

Meet us

– BOOTH 304 –

S O M E T H I N G  B I G  I S  H E R E



2



Bold + 
Meaningful: 
How Come Near 
Won Attention at 
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Research Journey



Inspired by Data,
Grounded 
by Mission

WHERE WE STARTED

70%
E X P R E S S  

S P I R I T U A L  
C U R I O S I T Y

Our mission 
is to invite all people 

one step closer to 
the authentic Jesus 

from wherever 
they are

Identified 
natural curiosity 

to spirituality

These two ideas together told us 
we had to approach our research holistically

We couldn’t focus on 
just Christians or just skeptics… 

the focus was on EVERYONE



We approach the world 
on a human level 

Identifying unmet needs, personal outlook, 
and belief systems empirically – then determine 

people’s openness to learning and evolving 
their understanding of themselves and their beliefs

We embarked on 
studies that started out 

LISTENING TO REAL PEOPLE 

Hearing intimate personal stories 
and faith journeys led us to creating 

an empathetic segmentation perspective  

Building the 
Infrastructure

SEGMENTATION STUDY



Data Drives 
Strategy

IDENTIFY TARGET

SEGMENT 7 
becomes focal point

Illustrating the largest gap between curiosity & proximity to Jesus

This allowed us to build out a specific brief 
for a newly identified group, rooted in insight

This segmentation is about PEOPLE 
more than BEHAVIOR  

Segments created based on spiritual beliefs, 
practices, expressed curiosity, and 

openness to learning more about Jesus

 

9 distinct segments 
emerge…



Understanding 
our Neighbors

DIGGING DEEPEROnce we identified Segment 7, 
we started a deep investigation of their 

spiritual needs

Through multiple iterative research studies, 
we continue to develop and evolve 

a fluid understanding of our neighbors

1 SEGMENT PROFILING N = 5012 Feb 2025 – June 2025

2 ETHNOGRAPHY & ANTHRO N ~ 170 April 2025 – May 2025

3 TRUST STUDY N = 1743 July 2025 – January 2026

4 O N L I N E  
C O M M U N I T Y THE TABLE N = 1000 June 2025 – March 2026

5 TRACKING STUDY N = 17,126 June 2025 – Feb 2026 (monthly)



V I D E O Neighbors



Making It Real, 
Driving Toward

SMART Goals

ACTIVATION OF 

INSIGHTS

From there, 
we had clear next 

steps

develop Brief 
for our creative teams to reference



Making It Real, 
Driving Toward

SMART Goals

ACTIVATION OF 

INSIGHTS

From there, 
we had clear next 

steps

deploy Smart Goals
to gauge success of research & marketing programs  

CY2025 
increase openness 

to hearing more about 
Jesus’ teachings and 

stories



Making It Real, 
Driving Toward

SMART Goals

ACTIVATION OF 

INSIGHTS

From there, 
we had clear next 

steps

2026 Campaign 
broadcast He Gets Us 2026 during Super Bowl



V I D E O He Gets Us ad



Breaking 
Through
with Relevance & Meaning

CREATIVE TESTING

Qualitative Insight Examination 
v i a  f o c u s  g ro u ps  

Creative Iteration + Refinement 
ba s e d  o n  f e e db a ck  

Quantitative Testing 
v i a  S e n t ie n t  

As we worked 
through creative, 
we also developed a 
testing roadmap



Ongoing 
Programs

DESIGNING 

ONE STEP CLOSER

Based on insights from the 
iterative research, we evolved 
HeGetsUs.com experience to pick 
up where campaign content 
leaves off

This approach takes 
our neighbors through 
self-guided, personalized 
spiritual experiences



One Step Closer, 
Moving Forward

RESULTS

FROM HE GETS US 
TRACKING STUDY

Those aware of He Gets Us aware show 
significant openness to hearing more 
about Jesus’s teachings and stories  

FROM Ranked 4th most popular 
Super Bowl ad *

Openness to hearing more about 
Jesus teachings and stories

SIGNIFIC ANT INCR EASE 

* https://www.nytimes.com/2026/02/06/arts/television/super-bowl-ads-ranked-2026.html
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Questions?
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Thank you
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