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Reflecting on a Varied 
and Non-Linear Career

• Jumping sectors
• Shifting roles
• Crossing industries
• Turning points
• What happens when we analyze our 

own journeys with a researcher’s 
lens – what patterns emerge?
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A Quick Reality Check

…you’ve jumped between nonprofit and corporate? 

Raise your hand if…
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… you’ve jumped between client side and agency side?

… you’ve switched careers?



|

Questionnaire design

Data analysis

Focus groups

Coding

Syndicated data

Project 

management

Client 

presentations

Consumer 

Advocacy
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Engineers

Writing

Publishing 

People manager

Insights 

communities

Financial Industry

Startup growth

Writing

Publishing 

Industry

Test panel

Storytell ing

Internal newsletter

Manufacturer/

Client s ide

Mission-driven impact

Journey Mapping Applied to My Career

Agency Agency Nonprofit Startup Manufacturer Education Finance Nonprofit

Health & 

Education 

Industry

Progress isn’t linear—it’s cumulative

(Circana)
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Patterns that Emerged in My Own Journey
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Critical Thinking

Communication & Connection

Reinvention

Coach and Mentor

Purpose



Transferable Skills

• Move from role to role
• Value stays constant
• Focus on tasks

Data analysis, questionnaire design

Compounding Skills

• Deepen over time
• Value grows with context
• Focus on judgment and impact

Storytelling, providing context

Emergent Skills

• Appear unexpectedly
• Open new doors
• Emerge when conditions align

Teaching, prompt engineering

How Skills Evolve Over Time
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Emotional storytelling isn’t limited to mission-driven work

Insight becomes meaningful when people see themselves in the 
story

Even everyday products can carry deep personal significance

Put yourself in the story

Storytelling – Works Anywhere 
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Make Your Research Visible 
 - and Yourself!

• Monthly newsletter

• Outreach to internal teams

• Conferences

• Webinars

• Peer networking groups
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Brand & Creative

Digital Strategy & 

Engagement 

MODS 
Marketing Optimization 

& Data StrategyMarComm 

Communications Government Relations 



10

Market Research: 2025 Year in Review



Map Your Own 
Career Journey

• List your major roles chronologically

• Above each role, note 2-3 key skills 
you used or gained

• Look for patterns: where context 
changed the value of your work 

• Identify which skills transferred, 
compounded, or emerged
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Fulfillment comes from understanding how your capabilities evolve over time.

We spend our careers mapping others. This is what happens when we turn the map inward .
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Contact Information

Julie Levine

Julie.Levine@redcross.org

www.linkedin.com/in/julie621
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