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Unite beauty with 

sport performance.

The company must serve the people.

We want to make life better for our customers, 

our employees and people in need.
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Tracking Brand Health with

Category Entry Points 
& Mental Availability
Inspired by the work of the
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Mental Market Share (MMS)

quantilope BBHT Meta Analysis (2024) across more than 100 different brands

Mental Availability correlates with Business Success
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Category
Entry
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Category Entry Points for FILA

in everyday life

when running/jogging

at the gym

to look stylish

when doing competitive sports

during a walk

on a hike

to be athletic

when I want to try a new sport

during tennis/paddle

Adapt background pictures that speak to 

Fila’s “performance sportswear” entry 

points
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CEP Mental Advantages for Sportswear
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In everyday life

During a walk

When running/jogging

On a hike
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At the gym

To be athletic

To look stylish

To try a new sport

Doing competitive sports

During tennis/paddle
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CEP Mental Advantages for FILA by Age
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Younger than 45 years

At the gym

To be athletic

To look stylish

To try a new sport

Doing competitive sports

During tennis/paddle

1%

4%

-2%

-2%

2%

-3%

1%

-2%

-0%

6%

45 years or older



13

BRAND 

COLLABO-

RATIONS

PRODUCT 

INNOVATION

POS & 

PROMOTIONS 

From Insights to Action: Activating Category Entry Points
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Questions?
Thank You!

global-sales@quantilope.com

https://www.quantilope.com/contact-us
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