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'ERSION YOUR VERSION

- and THE TRUTH

Understanding behaviour through layered moments



Mdim

Truth 1s all about your
point of view

TN

Understanding ‘the truth’
is often about
understanding different
aape___rspec:tives...
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13 years ago we became
intensely focussed on being
in-the-moment with consumers

because we believed that each
moment is unique, and it's from
understanding them that the

ruth emerges.




Because no two
A moments are the same...

Yep, still mdm.
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BEING IN THE
MOMENT IS
POWERFUL

It gives rich, deep, moment-led understanding

Not averages - moments
Not attitudes - actions
Not assumptions - reality

'.n L *‘.'-

1®!

42,560 food photos of
what people are eating

All About

CONSUMPTIONS ARE BREAKFASTS

1® 1@ 18 1@

25% OF TOTAL

Images are used not only to
validate food entries, but also

Consumers had the

opportunity to submit two
images in each diary — one of
the food they were eating, the

other of where they were /

what was going on around

them... leading to...

84,063
photos
overall

to help calculate volume.

The Old and the
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1k wsumptions are
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| & while sitting at the table

Breantast s 3 lot more Nexidle for youth, with 11% of 15-19
yoar olds’ dreaktssts still being satan batween llam-2pm

0n the other hand the majarity of breakiasis ara eaten prior
1o 9am, with 03 eaten by Tlam
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41,503 contextual photos of what is
going on while people are eating

For women 30-39 years old with
children...
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..54% of breakfasts occur while
preparing for the day or getting
children & family ready
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Singaporeans have a mixed
understanding of the Frozen Yoghurt
category.

COFFEE CONSUMPTION, WITH POTATO CHIPS

Many occasions observed are in fact
ACROSS MOMENTS

spoonable yoghurt that has been frozen
by the consumer.
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But even —= =
being in the
moment
doesn't give
us the tull
story
sometimes...

Coffee with crisps?

Kids drinking coffee?

)t more commonly 10-12 yr, old

Syrup based drinks?
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SO MUCH HAS CHANGED

The rapid advances in smart image evaluation, Al-assisted video editing
and Al-moderated discussions have made it much easier to layer

perspectives in research.
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IMAGES
GIVEYOU
DETAILS
THAT
PEOPLE
FORGET TO
MENTION
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VIDEOS
PEOPLE
BRINGTO
LIFE THE
TONE AND
FEEL OF THE
OCCASION

UJsuaﬂy, | use an app/like messenger |
to,communicate with my friends.
M

4l Every-bunny [/
A1l oves Shocorats, |

Moms and dads/gojthere all the
time, and t'h\e‘y takeitheir kids. And

ollect short videos
from everyone in the business, talking about
their favourite snack

1 This is a short exercise for evoryona in the MOI to ,‘., VIDEO TASK

take part in, 10 help develop the new sand exciting
product View EQ.

Your Favourite Snack Ad Assessment




Welcome, great to have you here!

To start with we want to ask a few
questions about you.

Research Tasks
. Tasks

1)

Clever Kevin
Group Chat

Drink Diary

Clever Kevin
Image Board

Verify details Pl foed

Dy Moy

Hi Zahra, it’s 50 nice to meet
you and heann mane about
you Can you tell me where
you like 1o shop for beauty
products?

Shop in-store?

Yes please

WCEEETT Grest g Maeuage

Ok

Tesrrific

y that
you think are more important than
othars?

Al-LED CHATS
PROVIDE THE
OPPORTUNITY
TO DIG
DEEPER FOR
GRANULAR
DETAIL



$o %o 8. 0 er
DA RARALS
A PR
ARICI AR
® e
L e
PRI AAAISS

DA R N

DA IR e

. B e

AT AR

LR A AR OO

8t

PR AR

> l. » -..' AT Y

0t e eedl

DOSAAI I

OISO

AR

. .‘.’.lll..."

-----------

ATTIIIITTY

EACH LENS SHOWS A DIFFERENT
VERSION OF THE SAME MOMENT




md | What's my ‘Ah Ha'? It's so easy to utilise the
2 layers now - images, video, chat... but they
need to be integrated in a way that makes

sense to consumers.
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