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Billions ($)

2,000 Implied CAGR 2021 to 2025 Implied CAGR 2025 to 2030

44.8% 34.5%

$1.8T

1,500

1,000

500

2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

Source: Capital Group

—
1 Fo r s ta a Press Ganey company ©2026 Forsta. Allrights reserved.



The researcher’s paradox

?21% of agency and in-house teams are favorable on Al
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The researcher’s paradox

?21% of agency and in-house teams are favorable on Al
71% believe Al will Improve their jobs
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The researcher’s paradox

?21% of agency and in-house teams are favorable on Al

/1% believe Al will Improve their jobs
65% of research teams are already using Al
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The researcher’s paradox

?21% of agency and in-house teams are favorable on Al

/1% believe Al will Improve their jobs
65% of research teams are already using Al

47% fear that automation will take their job.
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These are the jobs most likely tobe
taken over by Al:report

o What White-Collar Jobs Are Safe

Amazon is laying off 16,000 r
more workers as Al accelerates From Al iA]’]d W h]d/]

tech job losses . ) . 1°
] Professions Are Most At Risk?

"Jobs are going to be impacted by what's happening with Al
over time,” Amazon CEQ Andy Jassy said before the layoffs

Al Is Starting to Threaten White-Collar Jobs. Few
Industries Are Immune.

were announced
Leaders say the fast-evolving technology means many jobs might never return

THE WALL STREITT JOURNAL

Al * LAYOFFS
BT DDA IOE

Tens of Thousands of White-Collar Jobs Are Block CEO Jack Dorsey lays off

Disappearing as Al Starts Lo Bite nearly half of his staff because of
s at compariog s rareg i | rr-:-:::l'.l.;': .ll;__:.l::.;l:,:i:ﬁ:.::-l Ening arcl e e ed wnrkars A] and prEdiCtS mﬂst Cﬂmpanies

will make similar cuts in the next
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Failure rate:

95%

Source: MIT
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Why Alignment Fails...
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Comes
From the

Middle
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Al is “still” a threat to research/ers.
Apparently.
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Your time...

40-60%

Source: Forsta
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— Survey scripting

— Field Management
— Data cleaning

— Coding verbatims
— Analysis workflows
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— Throughput

versus

— Innovation
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The Research HX Philosophy

traditional way

Create your survey in word

Programmers script the surveys

QA the survey and iterate

Add the sample

Launch the Survey and begin collecting data
Complete fieldwork & clean the data

Export the data for reporting

Import the data in reporting fool

Clean, recode and weight the data
Manually build the charts one by one

Start analyzing and exploring

Test plausibility figure by figure

Manually edit typo’s and make changes slide by slide
Complete presentation

Present / share
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Day 1
Day 2
Day 6
Day 8
Day 9
Day 14
Day 16
Day 16
Day 18
Day 20
Day 23
Day 24
Day 26
Day 28

Day 30

Day 1

Day 2

Day 3

Day 5

Day &5

Day 8

with Research HX

Time saving processes
o Create your survey in Word

1
1
1
1
A\
o Drop the file in the Word Importer Ii Scripted survey

available in minutes

® Add the sample in minutes with Sample Market Place.
Launch the survey and begin collecting data.

With the data connector the

data syncs from Decipher to
o Connect Surveys to Visualizations Ii Visualization in near real fime.

You cansetup the report during
fieldwork, so reports are
available as soon as fieldwork

o Generate an automatic PPT with completes.

your template The slides are updated as

data flows in.

() Easily make global changes across the
entire presentation

Side by side comparison producing a project where questionnaire is 30 questions, sample 5000

respondents, 100 slides in ppt and tables where demographics are crossed by all questions is the

deliverable, fieldwork is 10 days.
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New skills that define the next generation of researchers

Al Literacy Ethical Fluency Design Thinking
Collaborative Creative :

: : Storytelling

intelligence stfrategy
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So what does this mean for research agencies?

Agencies will be

There is time to learn, Al offers scope for both

enhanced by Al, not
replaced by Al

experiment and adapt efficiency and growth
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WANT MORE
DATA?

w3
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