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Master your AI era: 
The map to evolving 

roles



Manny 
Rodriguez

Managing Director, Market Research
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Source: Capital Group
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91% of agency and in-house teams are favorable on AI

The researcher’s paradox
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91% of agency and in-house teams are favorable on AI

The researcher’s paradox

71% believe AI will Improve their jobs

65% of research teams are already using AI

47% fear that automation will take their job.
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Source: MIT

Failure rate:



©2026 Forsta. All rights reserved. 11

Why Alignment Fails…
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AI is “still” a threat to research/ers.
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Apparently.
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Source: Forsta

Your time… 
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– Survey scripting

– Field Management

– Data cleaning

– Coding verbatims

– Analysis workflows
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– Throughput

– Innovation

versus



©2026 Forsta. All rights reserved. 17

The Research HX Philosophy

with Research HX

Day 2 Drop the file in the Word Importer

Day 3
Add the sample in minutes with Sample Market Place.
Launch the survey and begin collecting data.

Create your survey in WordDay 1

Connect Surveys to VisualizationsDay 5

Generate an automatic PPT with 
your template 

Day 5

Easily make global changes across the 
entire presentation

Day 8

Scripted survey 
available in minutes

The slides are updated as 
data flows in. 

With the data connector the 
data syncs from Decipher to 

Visualization in near real time.

You can setup the report during 

fieldwork, so reports are 
available as soon as fieldwork 
completes. 

Time saving processes
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Side by side comparison producing a project where questionnaire is 30 questions, sample 5000 
respondents, 100 slides in ppt and tables where demographics are crossed by all questions is the 

deliverable, fieldwork is 10 days.

Create your survey in word

Programmers script the surveys

QA the survey and iterate

Add the sample 

Complete fieldwork & clean the data

Export the data for reporting

Import the data in reporting tool

Clean, recode and weight the data

Manually build the charts one by one

Test plausibility figure by figure

Present / share

Start analyzing and exploring

Manually edit typo’s and make changes slide by slide

Complete presentation

traditional way

Day 1

Day 2

Day 6

Day 8

Day 14

Day 16

Day 16

Day 18

Day 20

Day 24

Day 30

Day 23

Day 26

Day 28

Launch the Survey and begin collecting data Day 9
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New skills that define the next generation of researchers

AI Literacy Ethical Fluency Design Thinking

Creative 

strategy

Collaborative 

intelligence
Storytelling



Human curiosity + intelligent automation
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So what does this mean for research agencies?

Agencies will be 

enhanced by AI, not 

replaced by AI

20

There is time to learn, 

experiment and adapt

AI offers scope for both 

efficiency and growth
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WANT MORE 
DATA?
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