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From the courtroom to the consumer
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Before we begin...



We surveyed 400 research professionals

Only

16 %

Spend more time
thinking about
research than

building it




To Know it now, you
first have to know it.




The pressure is
on to be faster




64%

of your peers launched a
product, price change or

campaign in the last year
without insight, because
they couldn’t wait




The most valuable
skill in this room
Isn't speed




I'm here to make a case....



Same task. Completely different infrastructure.
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Same task. Completely different infrastructure.
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Same task. Completely different infrastructure.
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The process is the problem.

Brief Methodologies together

v
Methodology
v Existing research
Fieldwork
v v

Analysis Judgment Call
+ Happens Throughout

A

Report
v
Presentation

\/

Judgment Call .
Least time, most pressure Compounding memory

Behavioral signals
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Lack of judgment is a cost,
judgment is an unlock



Two brands, two outcomes




Two brands, two judgment calls

Let your taste decide.

Take the
|
Challenge‘] !




Two brands, two judgment calls




Where are we
as researchers?



Where are we as researchers?
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Where are we as researchers?

009

Isolated Accelerated Where they want to be




A

We have to be ready
to work differently



Building the future: A Connected Insights Stack

Integrated methods

Uncompromising

Data Quality Quant + qual

Connected
visibility
Multiple sources
System connecting
methods, audiences
and memory

Fraud filtering Compounding

L. memor
Panel revalidation y

No more
starting from O
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Before we talk about what connects - we
need to talk about what research is built on

SYAZ 23%

Have questioned or Had concerns they
withdrawn a piece of could not act on
research because of

data quality




A

Should we just give up?



Layered quality controls

Be demandlng Of g Multiple checkpoints applied throughout the
yo ur teCh pI’OVIderS! research process to ensure reliable outputs

Multi-point IP verification

«

Robust validation at several stages to protect
data integrity and prevent duplication

Al-assisted response validation

Advanced models used to identify low-quality,
inconsistent or fraudulent responses

Ongoing panel revalidation

Continuous checks to ensure panel members
remain accurate, engaged and representative

Adaptive fraud detection

Systems that evolve alongside emerging threats
to maintain data quality over time
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Al That Works For Researchers, Not Instead Of Them

EthICS Minimised bias, grounds outputs in
real data, and handles respondent
data responsibly

Transparency Human Control
Findings trace back to ' Al accelerates analysis,
real answers for . but you stay in control

defensible outputs of interpretation

Methodology Q&A Testing

Structured to answer
business questions,
prioritised for clarity

and action

A Attest

Built on validated
survey and sampling
principles




Building the future: The Connected Insights Stack

Integrated methods

Uncompromising
Data Quality Quant + qual
Multiple sources Connected
visibility
Fraud filtering Compounding
Panel revalidation memory
No more
starting from O
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We've historically looked at
Qual & Quant as separate
worlds...

Quantitative

Customer
truth

Qualitative




407

of peers report qual insight
often arrives too late to
iInfluence decisions
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Qualitative

Customer
truth
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How often do you drink coffee?

3 or more times per day
1 or 2 days per day

3-6 days per week

To keep pace,
methods no longer Q s
have to be sequential

Attest Measure

The What




A Price point summary

The future is integrated

Create » Story

4. Suggested price direction

£4.50 par 2009 pack

we have bttie @313 10 SUpPort pecphe are willng 10 buy 0ur new coffes

Recommended next steps

M this Farther, | woukd SUQQOM e

S8 183C10NS 30 read packaging and pr cing toPether
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Building the future: A Connected Insights Stack

Integrated methods

_> _»
Uncompromising
Data Quality Quant + qual
i Connected
Multiple sources oot

Fraud filtering Compounding

Panel revalidation memory
No more
starting from O



The answer exists. Nobody can find it.




The system remembers.
You still have to judge.




The Shift: From producer, to judge

Integrated methods

Uncompromising
Data Quality Quant + qual

Multiple sources

Fraud filtering Compounding

Panel revalidation memory
No more
starting from O

Connected
visibility
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Change always feels wrong
before it's obvious



Know it now.

Let's talk!
Meet us at booth 512

askattest.com
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