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Case Study 1

Nestlé BOOST’s 
New Brand 

Platform



Case Study 2

Bell’s Social 
Responsibility 

Strategy



Exceptionally 
tight timeline 

3rd idea 
recording

Recording 
finalized

Survey 
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done

Decision
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final idea

Lock 
script



AI probing: 
listen and 
understand 
more deeply at 
scale 



Deep-dive 
tools: easier for 
participants to  
share specific 
feedback 



It’s a survey tool 
after all with all 
quant question 
types, but a 
better 
experience for 
participants 



Digital projective 
to enable 
participants to 
access and 
articulate their 
emotions

Voice/video 
responses when 
conducive  



Emotional Landscape

Rich narratives 
coded into 
emotions for 
sizing and Driver 
Analysis 



The Credibility Gap 

Impact on Brand Impression

1.5X more likely 
to view Bell less positively 



Episodic → Year-round?

Foundation 
52%

Equally 
effective

23%

Day 
17%

Equally 
ineffective

6%









11pm at night







The Future of Quant 
is Qual



Measure Explore Enable Engage

Conversation with Participants



“I feel like I am talking to a real person to express my 
thoughts and I am being heard”

“It gives room for expression. The other formats 
confines people to a predefined structure.” 

“It’s a lot better being able to write my opinions down 
rather than having to click boxes which often don’t 
correctly reflect my opinions.” 

“So easy to chat with you and feels more personal!” 

”It feels more natural and less taxing…it feels like I’m 
talking to someone over filling a serious form. It’s 
also faster paced.”

“It’s more interesting and interactive. Some surveys 
are like an exam paper.””

Natural, Intuitive, and fun Freedom to Express Their Own Opinions  



1.6X greater 
consistency in answers 
across related metrics 
in a survey 

2X more significant 
differences from OE 
leading to more 
differentiated findings

2.4X more likely to 
explain behavior leading 
to more actionable 
recommendations

3.6X more likely to 
uncover hidden 
motivations and 
subconscious drivers



Conversation with Data 



Conversation with Stakeholders



The Insight Architect’s Toolkit 

Conversation 
with

Participants

Conversation 
with
Data

Conversation 
with

Stakeholders



ASK US WHY 

The Future of 
Quant is Qual

Powered by 

measure explore enable engage

LET’S CHAT ABOUT WHY

Try inca
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